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PERFORMANCE, PROGRESS, VALUE
Well, that’s the official Ferag motto for drupa 2016. And it may well be the credo of many others displaying at drupa. 
However, it will be this motto that will drive live presentations at the Ferag stand. The one2out line, a Ferag innovation, will 
be presented to the world for the first time in Düsseldorf. Visitors can expect to see a modular, expandable installation, a 
clever pre-collecting process for advertising products that are merged from two different production strands (as in picture 
above). You can read all the details about this and Ferag’s extended inserting systems on page 35.
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Educating, Entertaining, Engaging – 
and opening a window to the future

It is the world’s largest printing exhibition, held 
every four years in Düsseldorf, Germany. It is the 
Mecca for printers worldwide. It is said that if  you 
are printer you must visit drupa once in your lifetime. 
Incidentally, drupa is coined from two German 
words – druck (print) and papier (paper). With 
manufacturers having become much more flexible 
and innovation cycles in the print industry becoming 
shorter, drupa will now be held once every three 
years, spread over 11 days.    

At drupa this year (May 31 to June 10), Print 4.0 
will be the central issue. This will broadly cover 
the network of  different process steps inside and 
outside a printing shop. I listened to some senior 
executives being interviewed on the drupa website 
and this is some of  what they have said: The overall 
goal is to make better use of  resources. There are 
great opportunities opening up for entrepreneurs in 
the printing industry. The potential to network and 
create new opportunities is immense. The aim is to 
react more quickly and flexibly to customer requests. 
Digital printing should contribute to this end, being 
highly variable (can even print each page differently); 
it can make do with smaller order sizes and, indeed, 
customers are increasingly calling for products in 
small numbers. 

According to Sabine Geldermann, director, drupa, 
this year’s main topics and themes represent huge 
innovation as well as growth potential for the industry. 
She is expecting a lot of  buzz and excitement in the 
areas of  print packaging production, multi-channel 
3D printing, and sustainability (green printing). 
Exhibitors have invested a lot in these areas, she 
says, adding that in packaging production, growth 
potential and revenues are expected to grow to 985 
billion dollars by 2018. The overall theme this year 
is Educating, Entertaining and Engaging. Nineteen 
halls have been fully taken. There are 1750 exhibitors 
coming from 54 countries, and applications are still 
coming in. Geldermann mentions huge delegations 
arriving from India and China. 

As is to be expected, companies are vying with 
each other to attract visitors to their stands at drupa. 
Ferag will come with extended inserting systems that 
have been vastly improved, with the highlight likely 
to be what has been named the ‘one2out line’. ABB 
will present its newest modular press control retrofit 
solutions, production management systems and 
support services. Goss will demonstrate its approach 
to partnerships, affirming that partnering with like-
minded, market-leading suppliers and printers will be 
the key to future industry success; a highlight will be 
the latest Contiweb technology. Xaar will showcase 
its range of  premium inkjet print-heads and products, 
and launch a new thin film silicon MEMS technology 
platform. Dalim Software, partnering Chili Publish, 
will offer direct, seamless access to online editing 
applications. 

Hunkeler will present a complete system solution 
to rapidly remove production waste with a proper 
extraction, shredding and compacting process. 
QuadTech will introduce four new product offerings. 
Renzmann's presentation at drupa will focus on 
powerful cleaning and distillation systems that 
combine eco-friendliness and efficiency. The KBA 
4.0 Stand will encompass the idea of  a networked 
print factory, in which products, presses and tools 
are continuously exchanging information via wireless 
chips and sensors. The four Picon Pavilions will 
display ‘Best of  British’ companies offering a variety 
of  specialist equipment and services spanning 
prepress, printing, finishing and ancillaries. Massivit 
will show how 3D printing technology can be used to 
produce attention-grabbing large format 3D displays 
for a wide variety of  markets. There will be new 
solutions from GMG and HP as well. And, well, I 
haven’t even scratched the surface.
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K. Balaji, director, Kasturi & Sons, which 
publishes The Hindu, kick-started the 
discussion with his take on what excellence 

was and the scope of  newspaper production. Balaji 
suggested that the scope had to be evaluated based 
on the context. If  one was given all the time required 
and the requisite budget to spend, the highest quality 
could be achieved. But quality and excellence had to 
be one that was sustainable, he pointed out. 

Balaji presented the findings of  WAN-IFRA’s World 
Press Trends 2015 that shows worldwide circulation 
revenue at USD 92 billion, greater than advertising 
revenue at USD 87 billion. News media companies 
make more than 93 per cent of  their revenue from 
print. In India too, the trends of  the West are catching 
up.

Production trends are impacted by many factors 
such as capacity utilisation of  presses with more 
printing on weekends and less on weekdays, sharply 
segmented / niche products, and the format of  the 

Choose the model that suits 
your business
Quality and excellence – two things every printer loves to talk about. When 19 senior 
executives from across India with more than 3500 hours of work experience between 
them converged at the Rain Tree Hotel in Chennai in April for a WAN-IFRA workshop 
on ‘Excellence in Newspaper Printing’, the discussion moved from the ‘future of print’ 
to ‘sustainable excellence’. A report by Magdoom Mohamed

printed product which is sometimes a constraint on 
the utilisation of  the press (during idle time). The 
trends have given emergence to new business models 
practised by newspaper printers worldwide. 

WAN-IFRA’s recent special report on ‘New and 
emerging business models of  newspaper printing 
companies’ profiles seven different business models 
practised worldwide, out of  which five models are 
applicable to the Indian context. The seven business 
models are:

Print centres owned by publishers• 
Using external operators to run print shops• 
Operating print shops for various publishers• 
Independent printers• 
Outsourcing to remote printers / publishers• 
Joint ventures• 
Online printers• 

In the recent years, a lot has changed in newspaper 
printing in India. For example, the number of  pages 

Participants are all ears as Sanat Hazra (left) and K. Balaji (right) talk about production trends and the challenges of  meeting the desired 
production quality. 
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in the newspaper have increased, more colour pages 
have been added, web width has decreased, more 
sophisticated printing machines are used, computer-
to-plate technology has completely replaced 
traditional imaging systems, thickness of  newsprint 
(GSM) has come down (it’s going down even further), 
the newspaper format has changed, the number of  
editions has increased, etc. Technology is no longer 
a hurdle; it has become a great enabler of  different 
business models. The future as a printer or publisher 
has to be predicted by building different scenarios 
against various factors and picking the one that fits 
the business.

Day two of  the workshop saw Sanat Hazra, technical 
director, Bennett, Coleman & Co, publishers of  The 
Times of  India, talking about how to meet the desired 
quality in newspaper production. He mentioned that 
the basics of  printing quality depend on three things 

– Source (light source, measured with densitometer), 
Attentuator (paper and ink) and Detector (eye). And 
together with dot gain and trapping (one colour over 
the other), they defined good quality printing. He 
spoke about the importance of  reducing waste (waste 
is a function of  quality and vice versa) and working 
with various stakeholders –staff  and vendors. The 
workshop concluded with Hazra’s presentation on 
‘Leadership management’.

WAN-IFRA organises such technical workshops 
every year in an effort to bring printers and 
publishers up to speed on the latest trends and best 
practices in newspaper printing and publishing. For 
regular updates, you may visit www.wan-ifra.org/
worldprintersforum. 

(The writer is managing director, WAN-IFRA South Asia.)

Alternative revenue streams: those three magic words spell out the holy grail of newspaper publishing 
the world over. WAN-IFRA has published a new report, Alternative Revenues Streams for Publishers, 
on the topic, showcasing some of the efforts taking place today around the world. “This report shows 
excellent cases of how both small- to medium-sized and large publishers are opening new revenue 
streams by leveraging their core business – and in some cases going beyond their core business,” 
said Vincent Peyrègne, CEO of WAN-IFRA. “It reveals both successes and failures, what makes sense, 
where and when – all vital to a publisher's overall diversification strategy.”

The urgency to identify and exploit new revenue streams, and re-examine existing but under-used 
ones, has intensified as the traditional business model becomes increasingly strained, while digital 
revenues grow too slowly. “We’re working hard to grow digital advertising revenues, and we’re 
growing digital-only subscriptions via our e-edition,” said Jim Moroney, publisher and CEO of the 
Dallas Morning News in the US, whose company is featured in the report. “However, if your whole 
strategy to grow revenue is built on [those activities], I don’t think you are going to be able to stabilise 
your revenue for a considerable period of time – or get it growing again – because for the next five 
to seven years, I think the decrease in print advertising will likely be greater, on a year-after-year 
basis, than the potential increase in revenues from digital advertising and digital-only subscriptions,” 
continued Moroney, “That’s why we’re going out and trying to build or acquire additional ways to 
grow revenue.”

There are 14 case studies in the report featuring publishers from around the world, from the Financial 
Times in the UK to Grupo Nación in Costa Rica to RCS Media in Italy, for example.

Alternative Revenue Streams for Publishers also features advice from such visionaries as Sverre 
Munck, known for his role in helping transform Schibsted Media Group into a global media company 
and industry standout. “Many publishing companies are still protecting legacy businesses,” Munck 
said. “Their ability to focus on new revenue streams depends on how advanced they are in their 
transformation process. I have seen cases where the shareholders’ conclusion was that they needed 
to define [a strategy] and invest in a very different type of business, outside media.” The report focuses 
on five opportunities: diversification, digital marketing services, events, e-commerce, and video.

A report on alternative revenue streams

<

<
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Credible journalism is 
what is required
We must shake journalism out of its lethargy, says Marcelo Rech, president World Editors Forum, 
Brazil, adding, journalism and journalistic ventures must position themselves well above the 
social media. The solution is not less journalism, but more credible journalism, he is convinced.                                             
Gayatri T. Rao reports

A reporter of  a TV channel is kidnapped. His 
channel director requests an embargo on the 
news in the interests of  his safety. Members of  

rival news channel agree to maintain silence, following 
the unwritten code of  ethics. But what would their 
stand be if  the news is made public through social 
media? This hypothetical conundrum was presented 
to newsroom leaders and digital entrepreneurs from 
30 countries who had gathered at a world League of  
Freedom Conference last year, said Marcelo Rech, 
executive director of  Journalism in the RBS Group, 
a leading media group in Brazil that publishes Zero 
Hora, and president, World Editors Forum, Brazil. 

Recounting the incident, Rech told participants 
at the WAN-IFRA Conference in Mumbai last year 
that, given the input about social media breaking 
the news, the majority of  delegates at the League 
of  Freedom Conference had felt that they no longer 
needed be bound by a promise of  secrecy. Using 
the experience as an illustration of  his topic, ‘Why 
professional journalism is more important than ever 
now’, Rech noted that there was a perception in 
the newsroom that ethical control had been lost to 
social media, which had different moral restrictions. 
The ethics of  professional journalism were not the 

adulterated information without ethical approval were 
just the tip of  the iceberg of  the effects of  outsourcing 
editorial decisions to Facebook, Rech said. “Today, an 
anonymous person can push a button and write about 
the reputation of  any individual or an organisation 
without being caught, and create a scandal. But this is 
not the worst problem,” he cautioned. 

In the 20th Century, it was up to the editor to assess 
the circumstances of  a news item, its origin, relevance 
and attractiveness, observing ethical standards and 
then interpret possible reactions before deciding 
the space and frequency to be allotted to it in public 
interest.  It is a complex process. However, the present 
situation is that “the assimilation of  information, 
restricted before to editors, is moving into the hands 
of  an army of  engineers in Silicon Valley who have 
no reason to engage in editorial quality or ethics. It 
is not journalism. [The aim of] it is to capture users 
who supply information about their lives and say 
what passes through their minds, [and] translate these 
into ideas, data.”

None of  the great new content distribution 
platforms such as YouTube, Twitter and Linkedin 
were created by the media industry or editors, but by 
engineers, Rech said, adding, “Google’s advertising 
tools suck up tens of  billions of  dollars from the 
market every year. It is this… that has vaporised 
newsrooms around the world.”

The New York Times, BBC News, Guardian, 
National Geographic and many others were the 
first to jump into the instant article world, Rech said, 
and felt they had gone by the principle of  ‘if  you 
can’t beat them, join them’. “But it is right here in 
this watershed… that we have [an] extraordinary 
opportunity for counter-attack,” he said. “We must 
first assume that the phenomenon is irreversible. 
So we must shake journalism out of  its lethargy. 
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Marcelo Rech says that more 
than reporting, journalists 
should double-check and filter 
social media.

most important factor 
to social media, he said, 
adding, “even worse, 
a big chunk of  what 
goes on the ‘Net is just 
fantasy or faith that has 
its origins in motivations 
that range from naivety 
to a struggle for power 
at any price”.

The perverse con-
sequences of  the use of  
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Journalism and journalistic ventures must position 
themselves well above the social media.” The solution, 
he said, was not less journalism, but more credible 
journalism.  
“This new journalism should use networks to 

leverage its relevance not just as a distributor of  
thoughts. The new standard requires that reporters, 
editors and journalists assume the role of  certifiers 
of  the news, more than mere narrators of  facts 
which are already in the public domain. It is up to 
professional journalists to employ their techniques 
and their talent to confront, investigate or otherwise 
endorse what is already circulating in social media 
platforms. It must provide news for consumers to 
rise in status in their social group. Of  course, the 
journalist must provide solid reporting, absolute 
precision, ethics and a proper focus to make such a 
difference,” explained Rech. 

Amid the fog of  the covered battlefield, many 
journalistic companies were already rising in creating 
or expanding their territories, Rech said, and cited 
the examples of  Vox Media,  Business Insider and 
the New York Times - instances of  old and new 
media coming together to achieve great heights. 

“Instead of  journalists being guided by social media, 
on the next level they should reassume their role as 
agenda setters in society,” Rech told delegates at the 
conference. 
“More than reporting what is already public, 

professional journalists should be constant finders 
of  reality, filtering social media in public interest. 
Facebook and its power will revive the newsroom, 
when professional journalism becomes widely seen 
as the ISO: 9000 of  information,” Rech concluded. 

New journalism should add to itself some 
crucial characteristics:

To identify firsthand what will become a •	
trend, giving the reader the opportunity 
to be ahead of those who don’t peruse 
professional information
To introduce new approaches to a story•	

To become fact-checkers all the time, •	
confronting information from different 
sources

The 2016 World Press Freedom Index 
released by Reporters Without Borders (RSF) 
is led by Finland, which retained its top spot 
for the sixth consecutive year, followed by 
the Netherlands and Norway. India ranks 
abysmally low at 133 among 180 countries in 
the latest annual World Press Freedom Index.

 India jumped three is hard for journalists 
to cover regions such as Kashmir that are 
regarded as sensitive by the government, it 
said.

 Among India’s neighbouring countries, 
Pakistan ranks 147, Sri Lanka 141, Afghanistan 
120, Bangladesh 144, Nepal 105 and Bhutan 
94. China is ranked 176. The United States 
is ranked 44th and Russia is placed at the 
148th place. The report shows that there has 
been a deep and disturbing decline in respect 
for media freedom at both the global and 
regional levels.

 
     (Courtesy: PTI / The Indian Express)

Finland retains top spot 
for press freedom
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The quantity of  printing ink and quality of  
printed images are measured by two methods, 
namely densitometry and colorimetric 

methods. The ISO takes into consideration the 
colorimetric method along with the densitometry 
method which has been in vogue for a long period. 
Regression analysis can be used to determine print 
quality on matte-coated paper. The goodness of  the 
equation has also been scientifically verified. The 
experimental results of  print density and LAB values 
on matte-coated paper match 100 per cent with ISO 
12647-2 graphic technology process for production 
print.

In printing, ink is spread on a metal plate 
with developed images, then transferred to an 
intermediary surface such as a rubber blanket, and 
finally applied to paper by pressing the paper against 
the intermediary surface. Most print shops use offset 
printing to produce large volumes of  high-quality 
documents. A number of  quality parameters are 
defined in the international standards. In the offset 
printing process, we operate with parameters such 
as ink quantity, registration of  colours, water/ink 
balance and pressure in printing zone. ISO 2846-1 
graphic technology colour and transparency of  ink 
sets for four-colour printing is the internationally 
recognised standard for offset lithographic 
printing processes. ISO 12647-2 is the only official 
international printing standard which specifies a 
number of  process parameters to be applied when 
preparing colour separations for four-color offset 
printing or when producing colour prints by means 
of  four-colour offset lithographic processes.

MATHEMATICAL REGRESSION MODEL

Print analysis on 
matte-coated paper
Printing, especially offset printing, plays a vital role in today’s world 
of progressive technology. Offset printing has to be assessed with 
parameters such as ink quantity, registration of colours, water/ink 
balance and pressure in the printing zone, say M. Nandakumar 
and N. Bose. Here, they aim at arriving at a mathematical analysis 
and equation on relating print density and colour parameters

Experimental set-up
The aim of  this research is to define the correlation 

between optical density and colour difference of  
basic process ink colours – Cyan, Magenta, Yellow 
and Black ink printing on matte-coated paper, using 
offset printing process. The test form that has been 
used contains different colour control strips and 
elements of  solid patches for Cyan, Magenta, Yellow, 
Black, two colour overprint patches, 40 per cent and 
80 per cent dot gain patches, slur/doubling control 
elements, registration marks, etc. 

During the experiments, positive working printing 
plates were exposed on CtPlate system Heidelberg 
Suprasetter 105. The offset printing press used was a 
four-colour sheet-fed Heidelberg CD 102. The paper 
which wasn used was 120 g/m2 matte-coated paper 
to take proofs from offset press. The inks, used in 
experiment were Toyo Aris process ink four-colour 
CMYK and the printing sequence of  the ink was 
K, C, M and Y. A spectrophotometer/densitometer 
of  type Xrite Spectro-Eye was used for measuring 
optical density and the colour characteristics in the 
CIE Lab colour space. 

In order to express the analytical dependence 
between ΔD and ΔEab, it is necessary to apply 
mathematical modeling, regression analyses and 
statistical analyses of  experimental data, taking into 
consideration the deviation and variation tolerances 
from optimal inking for C, M, Y and K. 

It was determined that the experimental fitting 
curve is a parabola, described with the formula: y = 
a + bx + cx2 in this specific case ΔEab = a + bΔD 
+cΔD2.
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A series of  samples was characterised by gradual 
smooth changes of  ink quantity – from under-inking 
to over-inking. The test samples printed, by method 
of  maximum printing contrast, determined the 
optimal quantity of  printing inks represented by Dv 
for matte-coated paper. 

Results and discussion
Density measurements of  solid ink patches were 

used to monitor the ink film thickness applied 
during a press run. In comparing two printed sheets, 
density readings should be within 0.05 units when 
measured on a Spectrophotometer, for meaningful 
print quality assessment. The density value of  offset 
printing on matte-coated paper was measured with 
Xrite SpectroEye spectrophotometer. The measured 
density value for different colours C, M, Y and K for 
matte-coated paper is given in Table 1.

Fig 1: Density values of  matte-coated papers.

The solid ink density is a function of  the percentage 
of  light reflected.  From Table 1 and Figure 1, it is 
observed that the offset printed sheets reflection 
density on matte-coated paper of  Cyan is 1.33, for 
Magenta 1.31, for Yellow 0.97, and for Black 1.70. 
The readings of  Cyan, Magenta and Black are very 
close to the standard reading. 

CIE LAB values of  matte-coated paper
Assessment of  colour is more than a numeric 

expression. Usually, it’s an assessment of  the colour 
difference delta from a known standard. CIE LAB is 
used to compare the colors of  two objects. Given the 
ΔL* Δa* Δb* values, the total difference or distance 
on the CIE LAB diagram can be stated as a single 
value, known as ΔE*ab. 

It is observed from the Table 2 and Figure 2 that 
the colour difference of  Cyan ΔEab is 2.17, Magenta 
ΔEab is 1.92, Yellow ΔEab is 2.46 and black ΔEab is 
1.04, the deviation tolerance as per ISO 12467-2 for 
each colour is 5 and the differences are within the 
prescribed value. 

Hence, the LAB value of  matte-coated paper 
shows equally good quality of  colour reproduction 
compared with ISO standard value. The colour 
difference of  Magenta on Yellow print ∆Eab is 1.89 
for Cyan on Yellow colour overprint ∆Eab is 1.96 
and for Cyan on Magenta overprint ∆Eab is 2.21. 
The colour differences are within the range of  5 as 
represented graphically in Figure 2. 

Hence, the consistency of  the print quality is 
assured in matte-coated paper.

 
 
 
 

Table 2 CIE LAB Values for Process Colors C, M, Y & K and Additive Colors R, G and B on Matte Coated Paper 

Process 
C M Y K R (M+Y) G (C+Y) B (C+M) 

L* a* b* L* a* b* L* a* b* L* a* b* L* a* b* L* a* b* L* a* b* 

ISO 54.0 -36.0 -49.0 46.0 72.0 -5.0 88.0 -
6.0 90.0 16.0 0.0 0.0 47.0 66.0 50.0 49.0 -66.0 33.0 20.0 25.0 -48.0 

Matte 52.13 -
35.15 

-
49.72 47.69 72.91 -

4.86 88.27 -
6.3 92.43 16.48 0.38 0.84 47.82 65.14 51.47 49.21 -

65.93 34.95 21.42 24.83 -
49.68 

ΔEab 2.17 1.92 2.46 1.04 1.89 1.96 2.21 

 
 
 

Table 1: Measured density values for matte-coated paper

Table 2: CIE LAB values for process colours C,M,Y & K and additive colours R,G, and B on matte-coated paper
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Mathematical modeling 
Mathematical modeling aims to describe the different 

aspects of  the real world, their interaction, and 
their dynamics through mathematics. Mathematical 
models also offer new possibilities to manage the 
increasing complexity of  technology. In this paper, 
a mathematical model is derived to have a deeper 
understanding of  the relationship between the ink 
density and colour values which determine the print 
quality on matte-coated paper. The ink density ΔD 
for different values of  ΔEab were calculated for 
determining a mathematical relationship between 
them to: 

Predict the value of  ΔEab based on the value of  1. 
ΔD
Explain the impact of  changes in the values 2. 
ΔEab on the values of  ΔD; a regression model is 
applied to find the relationship between the ink 
density and color values

Out of  the two variables ΔD and ΔEab, where 
ΔEab is considered as the dependent variable and 
ΔD as the independent variable, using regression 
model, it is studied that the changes in the values of  
dependent variable are resulted by the changes in the 
values of  independent variable. Regression model 
using the polynomial-parabola curve fit has been 
used here to arrive at the mathematical model. The 
relationship between ΔD and ΔEab is represented by 
the polynomial-parabola fit is given by ΔEab = a + 
bΔD + cΔD2. Fitting a model means obtaining the 
values of  the parameters a, b and c on the basis of  
collected observations on ΔD and ΔEab. 

Analysis of  regression model 
The OriginPro 8 SR4 version software has been 

used for curve-fitting, using regression analysis to 

find the relationship between ink density ∆D and 
colour parameters ∆Eab. Origin is an industry-
leading scientific graphing and data analysis GUI 
software developed by OriginLab. Curve-fitting is 
one of  Origin's most powerful and most widely used 
analytical methods. The output data of  printed sheet 
results were assessed by feeding the readings of  Cyan, 
Magenta, Yellow and Black density readings ∆D and 
∆Eab colour differences to find the best fit regression 
model. A regression model is first developed and then 
the best fit parameters are estimated using the least-
square method. Finally, the quality of  the model is 
assessed using hypothetical tests of  R2, T-value and 
F-value of  ANOVA to ascertain the fitness of  the 
regression model. The regression model-equation, 
estimated R2, T-statistics and F-test ANOVA of  the 
data for matte-coated paper are shown in Table 3 and 
plots of  the CIE LAB values of  C, M, Y and K are 
shown in Figure 3.

Cyan
E = 0.90979 + 9.19038 D + 

2

Magenta
E = 1.21895 -39.92195 D + 

2

Yellow
E = 1.4704 + 5.27701 D + 

2

Black
E = 0.43346 -12.98375 D + 

2

Fig.3 Graph showing the scatter plot and fitted lines for matte coated paperFig 3: Graph showing the scatter plot and fitted lines for matte-coated 
paper.

Fig 2: CIE LAB values of  matte-coated paper.

Combining compact inker modules with powerful automation 
and agility features, the Goss Magnum Compact press introduces 
advantages never before available in the single-width sector. 
The result is a versatile, cost-effective option for newspaper, 
semi-commercial and book production, including multi-product 
business models and ultra short run lengths.

...New Magnum Compact

Goss International Singapore Pte Ltd
2 Toh Tuck Link, #05- 01, Singapore 596225
PHONE: +65-6462 4833
FAX: +65-6462 4877
www.gossinternational.com

Table 3: Regression model for matte-coated paper
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On the X axis ΔD optical density and on Y axis 
ΔEab colour parameters are taken, the readings were 
fitted in the linear regression line for all four process 
colours. The individual measured values of  ΔD and 
ΔEab of  Cyan, Magenta, Yellow and Black readings 
were plotted in the regression equation shown in the 
graph.

In the linear regression model (y = a + bx + cx2), ‘a’ 
is the y-intercept and ‘b’ is the slope. It is studied from 
the experimental values and mathematical models that 
the slope is normal for all CMYK process colours. 
It shows that there is a linear relationship between 
optical density and colour values.

Linear regression calculates an equation that 
minimises the distance between the fitted line and 
all of  the data points. Technically, ordinary least 
squares regression minimises the sum of  the squared 
residuals. Generally, a model fits the data well if  the 
differences between the observed values and the 
model's predicted values are small and unbiased. 
The fitness of  the model can be proved using the 
following parameters:

Coefficient of  determination (R1. 2)
t-test statistics2. 
F-test (ANOVA)3. 

Coefficient of  determination
The goodness of  the fitted model is studied by 

calculating the coefficient of  determination R2. R2 
is a statistical measure of  how close the data are to 
the fitted regression line. R2 is the percentage of  the 
response variable variation that is explained by a 
linear model. 

      R2 = Explained variation / Total variation

R2 is always between zero and one. Zero indicates 
that the model explains none of  the variability of  
the response data around its mean and one indicates 
that the model explains all the variability of  the 
response data around its mean. In general, the 
higher the R-squared, the better the model fits the 
data. It is clearly noted from the experimental results 
for matte-coated paper R2 is calculated for cyan as 
0.89908, Magenta 0.90991, Yellow 0.89843 and for 
black it is 0.75448. As stated earlier, the R2 for matte-
coated paper values of  CMYK are very close to the 

1 and, hence, the mathematical models arrived are 
considered to be fitted model.

t-test for the slope
The t-value is a statistic test that measures the 

difference between an observed statistic sample 
and its hypothesised population parameter in units 
of  standard error. A t-test compares the observed 
t-value to a critical value on the t-distribution with 
(n-1) degrees of  freedom to determine whether the 
difference between the estimated and hypothesized 
values of  the population parameter is statistically 
significant.

For the fitted model, the hypothesis is tested. The 
slope is zero against it is not zero. Ho : b = 0 against 
Ha : b = 0 is tested [5]. The test statistics is

The t-test value of  matte-coated paper results for 
Cyan, Magenta, Yellow and Black were computed 
and entered in Table 3. The T-statistics for Cyan is 
5.82205, Magenta is 4.78382, Yellow is 9.20104 and 
for Black it is 4.60677. The T-statistics value at 5 per 
cent level of  significance and 13 degree of  freedom, 
the critical value referred from the t- distribution table 
minimum is 2.160. It is verified that the computed 
T-values of  CMYK are higher than 2.160. Therefore, 
at 5 per cent level of  significance, the null hypothesis 
is rejected for matte-coated paper of  all process 
colours of  Cyan, Magenta, Yellow and Black. Hence, 
it is concluded that there is an evidence of  linear 
relationship between the optical density deviations 
ΔD from the optimal values and colour difference 
ΔEab of  print quality on matte coated paper.

F-test (ANOVA)
F-test can be used as an alternative for t-test for 

linearity. In F-test also, the hypothesis H0 : b = 0 is 
tested. This test is based on the concept of  partitioning 
the total variability into explained variability and 
unexplained variability.
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The F-test value for matte coated paper of  Cyan, 
Magenta, Yellow and Black were computed and 
entered in Table 3. The F-statistics for the matte-
coated paper for Cyan is 150.50717, for Magenta 
134.99264, for Yellow 323.96851and for Black 
47.01825. F-value at 5 per cent level of  significance 
and (1, 13) degree of  freedom, the critical value 
using F distribution table is 4.67 which is lesser than 
the computed values shown in Table 3. Therefore, at 
5 per cent level of  significance the null hypothesis is 
rejected and we conclude that there is an evidence 
of  linear relationship between the optical density 
deviations ΔD from the optimal values and colour 
difference ΔEab in print quality on matte-coated 
paper. 

Conclusion
The obtained results for deviation and variation 

tolerances can be used practically in preparing 

print for sheet-fed offset presses for quality control 
of  printing process. The experimental results 
demonstrate that print density and LAB values of  the 
inks are desirable on matte-coated paper matching 
100 per cent with International Standard ISO 
12647-2 Graphic Technology - Process Control for 
the production of  prints. The finding that the print 
density can decide the colour parameters has been 
scientifically proved. It is also established that the 
slope is normal for all CMYK process colours and 
there is a linear relationship between optical density 
and colour values. 

(M. Nandakumar is principal and head, Department of  Printing 
Technology, Arasan Ganesan Polytechnic College, Sivakasi. N. Bose is a 
senior professor in Mechanical Engineering, Mepco Schlenk Engineering 
College, Sivakasi. They wish to thank Vashikaran Rajendrasingh, Bell 
Printers, Sivakasi, for providing them all the facilities for experiments.)
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Quality is a term generally used with the 
reference to the end use of  the product. 
Quality is customer satisfaction and also  

  defined as “fitness for use”. Quality can 
be quantified as Q= P/E where Q is quality, P is 
performance and E is expectations. If  Q>1, then 
the customer has the good feeling about the product 
or service. The determination of  P and E will most 
likely be based on perception with the organisation 
determining performance and the customer 
determining expectations.

The quality level of  any manufacturing processes 
can be improved by the application of  Quality 
Control (QC) tools. There are seven quality control 
tools (7QC) and all the tools together can track and 
collect data, analyse data, identify the root causes 
and measures the results; the results are related to 
numerical data processing which are helpful for 
quality improvements. The Seven Basic Tools of  
Quality is the nomenclature given to a fixed set of  
graphical techniques identified as being most helpful 
in troubleshooting issues related to quality, when 
even people with little training in statistics can solve 
95 per cent of  quality-related issues. The seven tools 
are:

Cause-and-effect diagram • 
Check sheet• 
Control chart• 
Histogram• 
Pareto chart• 
Scatter diagram• 

QUALITY CONTROL

Tools for continuous 
improvement

Quality is one of the most important issues that all sectors have 
focused in the past few decades. As markets have become much 
more competitive than in earlier decades, quality has become the 
key ingredient for success in today business. K. Senthil Vadivu 
and J.P. Nirmala describe how the continuous use of certain tools 
enhances the skills of people as well as their ability to think of 
ideas, solve problems and plan better

Stratification (alternately, flow chart or run • 
chart)

Cause and effect diagrams
Cause and effect diagrams, also known as Ishikawa 

diagrams, fishbone diagrams, herringbone diagrams 
or Ishikawa, are causal diagrams created by Kaoru 
Ishikawa (1968) and it shows the causes of  a 
specific event.  Ishikawa diagrams are commonly 
used for product design and quality defect prevention 
to identify the potential factors causing an overall 
effect. 

Each cause or reason for imperfection is a source 
of  variation. Causes are usually grouped into major 
categories to identify the sources of  variation             
(Figure 1). The categories typically include:

Men: Any person  involved with the process• 
Methods: In what way the process is performed • 
and the specific requirements for doing it, such 
as policies, procedures, rules, regulations and 
laws
Machines: Any equipment,  exposing unit, • 
developing unit, computers, press, tools, etc 
required to undertake the job
Materials: Raw material, paper, ink, blanket, etc • 
used to produce the final product
Measurements: Data that are generated from • 
the process  are used to evaluate its quality
Environment: The conditions, such as location, • 
time, temperature, relative humidity and culture, 
in which the process operates
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Figure 2: A check sheet. Figure 3: A control chart.

The check sheet is divided into regions, and marks 
are made in different regions that have different sig-
nificance. Data are read by observing the location 
and number of  marks on the sheet.

Kaoru Ishikawa identified five uses for check sheets 
in quality control:

The shape of  the probability distribution of  a • 
process is checked
The defects by type is quantified• 
The defects by location is quantified• 
The defects by cause (machine, worker) is • 
quantified
To keep track of  the completion of  steps in a • 
multistep procedure

Control chart
It is a graph that displays data taken over time and 

also the variations of  this data (Figure 3). Control 
chart can be used to check whether the process is 
being controlled statistically. 

A control chart consists of  three horizontal lines 
that remain constant over time: a centre, a lower 
control limit (LCL), and an upper control limit 
(UCL). 

The centre is usually set at the normal design 
value. UCL and LCL are generally set at ±3 standard 
deviations of  the sample means. If  a sample drawn 
from the process lies inside these (UCL and LCL) 
limits, it means the process is in control. On the other 
hand, if  the sample lies outside these limits, then the 
process is said to be out of  control. 

The purpose of  the control chart is to identify 
when the process has gone out of  statistical control, 
thus signalling the need for some corrective action to 

Fig. 1 Fish bone diagramFigure 1: A fishbone diagram.

The stem of  the diagram resembles the skeleton of  
a fish. When group of  people work together to decide 
on the solution to the problem, several opinions arise 
to determine the root cause of  the problem. These 
varying perspectives are effectively captured in a 
fishbone diagram. Each bone of  the fish labelled 
according the categories listed below:

The-6-Ms: Method, Machine, Material, • 
Manpower, Measurement, Management
The 4 Ps: Place, Procedure, People, Policies• 
The 4 Ss: Surroundings, Suppliers, Systems, • 
Skills

Check sheet 
Check sheet (Figure 2) is a form in which the data’s 

required is generated in real time at a location where 
the data is generated. The data it captures can be 
quantitative or qualitative. When the information col-
lected is quantitative, the check sheet is known as tally 
sheet. The characteristic of  a check sheet is that data 
are recorded by making marks (checks’) on it.  
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be taken. It is also used to evaluate process stability 
and to decide when to adjust the process.

Histogram 
A histogram is a bar chart/diagram (Figure 4) 

showing a distribution of  variable quantities or 
characteristics. It is a graphical display of  the 
frequency distribution of  the numerical data. The 
data are displayed as a series of  rectangles of  equal 
width and varying heights.

A histogram is used to show clearly where the 
most frequently occurring values are located and the 
data is distributed. It is a tool for determining the 
maximum process results. It enables the analyst to 
quickly visualise the features of  a complete set of  
data. 

Figure 4: A histogram.

Figure 5: A Pareto chart.

Figure 6: A scatter diagram.

their specific components or communicating with 
others about the data.

Scatter diagram
A scatter diagram (Figure 6), also called a scatter 

plot, is a visualisation of  the relationship between two 
variables measured on the same set of  individuals.

This diagram displays the paired data as a cloud of  
points. The density and the direction of  the cloud 
indicate the influence of  two variables to each other. 
If  the variables are correlated, the points will fall along 
a line or curve. The better the correlation, the tighter 
the points will hug the line. The scatter diagram is 
used to determine the relationship between two 
variables and is often used as a follow-up to a cause-
and-effect analysis to determine whether a stated 
cause truly has impact on the quality characteristics. 
The purpose of  the scatter diagram is to display 
what happens to one variable when another variable 
is changed. This diagram is also used to understand, 
the occurrence of  the variations and the relationship 
between them.

Pareto chart
A Pareto chart, also called a Pareto distribution 

diagram (Figure5), is a type of  chart that contains 
both bars and a line graph where individual values 
are represented in descending order by bars, and the 
cumulative total is represented by the line. The Pareto 
chart provides a graphic depiction of  the Pareto 
principle, a theory maintaining that 80 per cent of  the 
output in a given situation or system is produced by 
20 per cent of  the input. 

The lengths of  the bars represent frequency or cost 
(time or money) and are arranged with longest bars on 
the left and the shortest to the right. The chart visually 
shows which situations are more significant. Pareto 
chart is used to analyse the frequency of  problems 
or causes in a process. It is also used to focus on the 
most significant problems or causes by looking at 
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Stratification 
This is a technique that separates data gathered 

from a variety of  sources so that patterns can be 
seen. Stratification can also be replaced with a ‘flow 
chart’ or ‘run chart’. Flow chart (Figure 7), also 
known as process flow chart, flow diagram and 
process deployment flow, is a diagrammatic view of  
the various steps in sequential order that form an 
overall process in an organisation. It is used in quality 
management for depicting the steps of  a process in 
an easily understandable form by using standard 
symbols. It is a mapping tool that shows the sequence 
of  actions within a process in a form that is easy to 
read and communicate. It is also used to document 
and analyse the connection and sequence of  events 
in a process. It creates an integrated understanding of  
the activities that are performed and the relationship 
between the different process steps.

A run chart (Figure 8), also known as a run-
sequence plot, is a graph that displays observed 
data in a time sequence. Often, the data displayed 
represent some aspect of  the output or performance 
of  a manufacturing or other business process. Run 
charts are analysed to find anomalies in data that 

Figure 8: A run chart.

Figure 7: A flow chart.

Larry Kilman, secretary general of the World 
Association of Newspapers and News Publishers 
(WAN-IFRA), has left the organisation after a 
long career as a leading champion of press 
freedom and media development worldwide. 
Kilman had been director of Communications 
at the World Association of Newspapers before 
being appointed secretary general of the French 
association in June 2014, overseeing the not-for-
profit advocacy branch of WAN-IFRA.

Thanks to an outstanding commitment to 
advocating for press freedom worldwide 
during the past 18 years, Kilman developed a 
comprehensive strategy and implemented day-
to-day operations that helped WAN-IFRA to 
reach a wider audience and engage in new areas, 
especially media development. His role in the 
merger of WAN and IFRA in 2009 contributed 
significantly to the sound and seamless 
integration of both the technical and business 
services and the general interest mission of the 
organisation.

 Larry Kilman joined WAN-IFRA in 1998 as 
director of Communications. He previously 
worked as a journalist for more than 20 years 
in Asia, Europe and the United States, primarily 
with The Associated Press, Radio Free Europe 
and Agence France-Presse. 

Larry Kilman leaves WAN-IFRA

suggest shifts in a process over time or special factors 
that may be influencing the variability of  a process.                                      

The 7 QC tools are simple statistical tools used in 
data collecting, analysing, visualising and problem 
solving within a quality management system. Three 
tools – check sheet, histogram and control chart – are 
used for data acquisition and identification; four other 
tools –Pareto diagram, cause-and-effect diagram, 
scatter plot, flow chart – are effective for process 
analysis. Among the 7 QC tools, Pareto analysis and 
cause-and-effect diagrams are common and essential 
in both processes. 

(K. Senthil Vadivu has a bachelor’s degree in Printing Technology, a 
master’s in Computer Science and Engineering, and a PhD in Printing 
Technology. She is associate professor in the Department of  Printing 
Technology, College of  Engineering, Anna University, Chennai. J.P. 
Nirmla is assistant professor in the same department. She has a BE degree 
in Printing Technology, and an MTech degree in Computer Science and 
Engineering from IIT-Madras).

<
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The recent trend in the industry is to migrate 
from using 45 GSM newsprint to 42/42.5 
GSM. The ultimate target is 40 GSM 

newsprint. Talking about the characteristics of  
40 GSM and 42 GSM newsprint and how they 
compare with the 45 GSM variety, Winfred Schaur, 
senior vice-president, Newspaper Publishing, 
UPM, Germany elaborated on challenges that can 
occur during production, and how to overcome 
them.

The trend is driven by the fact that newsprint 
of  lower grammage offers better yield, he said. 
Newsprint of  less than 45 GSM provides additional 
printable area for the same weight of  the reel. 
Besides, fewer newsprint rolls are required for an 
equivalent print run, there is less roll preparation to 
be done, less tape because of  few splices, less white 
paper waste and fewer shipments and deliveries. 
It also involves less damage, lowered storage and 
warehousing requirements and potentially fewer 
web breaks due to splice failures. There is a six 
per cent saving from 45 GSM to 42.5 GSM and 
another six per cent from 42.5 GSM to 40 GSM. 
There are also savings in copy distribution, as the 
weight of  copies is reduced. Importantly, there 
are also huge environmental benefits.

Challenges of  lower GSM newsprint
From a paper manufacturer’s point of  view, 

manufacturing lower GSM newsprint is a challenging 
process, mainly for 40 GSM newsprint. Newsprint 
grades from 42 GSM till 48 GSM have no production 
challenges. Some of  the challenges in manufacturing 
40 GSM newsprint are potential edge defects, lower 

SHIFT OF FOCUS

45 GSM newsprint vs lower 
GSM newsprint
The newspaper industry today has high expectation on print quality and consistency; advertising 
requirements demand ever-brighter paper shades, higher speed and modern presses with 
advanced post-press machinery, says Winfred Schaur, senior vice-president, Newspaper 
Publishing, UPM, Germany. This changing market scenario in the newspaper industry has driven 
newsprint mills to innovate and improve their quality.

paper-making speed due to the necessity of  higher 
draws in the press section, and increased sensitivity 
towards sheet defects like holes, wrinkles and fibre 
clusters. However, all these challenges could be 
mitigated by modern process control and operational 
focus, Schaur pointed out. 

Printers have to consider some key parameters 
before starting to use lower GSM newsprint, Schaur 
said. The tensile strength of  paper far exceeds the 
tension applied in the press. However, lower GSM 
newsprint is more sensitive to sheet defects. Hence, 
more care is needed while handling reels. The 
combined effect of  ink and water absorption will 
lead to higher print-through in lower gsm paper, and 
hence tighter inking and water control is needed.

Offering a tip to his audience, he said it would be a 
good idea to reduce the Total Ink Limit from 240 to 
220 in line with the latest ISO 12647-3 specification. 
Another parameter to look for is opacity. For every 1 
GSM reduction, the opacity reduces by 0.3 per cent 
to 0.5 per cent. Paper manufacturers try to reduce 
the loss of  opacity by using additional fillers.

Steady growth in demand
Regarding the market for lower GSM newsprint, 

Winfred Schaur.
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Schaur said UPM had seen a 
steady growth in the demand 
for 42.5 GSM newsprint in 
Europe since 1994. Currently 
42.5 GSM newsprint accounts 
for about 42 per cent of  
newsprint demand in Europe. 
Consequently, demand for 45 
GSM is steadily falling. “We 
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have not seen any significant increase in demand for 
40 GSM newsprint since 1994,” he added. In India, 
the trend in using lower GSM newsprint is at its 
peak. About 60 per cent of  newsprint used in 
India is 42.5 GSM.

UPM, with 19 modern paper mills in USA, 
Europe and China, focuses on sustainable 
paper production. Its plants use renewable 
raw materials sourced from sustainably 
managed forests. Its paper is recyclable and 
biodegradable, and is produced using bio-
energy wherever possible. 

It is the world’s largest user of recycled 
fibres. About 35 per cent of fibres used are 
from recycled papers. It has a production 
capacity of 2360000 tonnes of newsprint. 
UPM employs about 10000 people

More about UPM

“42 and 42.5 GSMs are technically state-of-the-
art today. Paper quality has improved over the 
years, making possible lower GSM papers with 
equivalent performance targets to higher grammage 
grades,” Schaur said. However, applications of  40 
GSM needed more attention, he warned. Several 
customer trials and satisfaction studies were 
needed before moving to this grammage, in his 
opinion. 
“Finally, the end user must not feel any difference 

and should have the same feel and value while 
holding a newspaper copy,” was the thought 
Schaur left with participants at the WAN-IFRA 
Conference. 

(Winfried Schaur joined UPM in 1992 and later worked in various 
key positions. This report had appeared in the WAN-IFRA India 2015 
Printing Summit Conference Summary.)
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World News Publishing Focus
Your Guide to the Changing Media Landscape

BY SPECIAL ARRANGEMENT WITH WAN-IFRA

What are the key trends in the Indian newspaper 
market that will have the greatest impact on 
investment heading into 2016? What do you 
think will be the top strategic imperatives being 
discussed in boardrooms across India for 2016?

Unlike some of  the other countries where print is 
going down, TV is more or less stagnant and digital is 
growing exponentially, news consumption in India is 
growing across platforms. Given its cost friendliness, 
a healthy reading habit for years and 98 per cent of  
the Indian print circulation as home delivery, print 
newspapers will continue to grow. However, readers are 
going to be more demanding and therefore print will 
have to improve the reading experience by providing 
the latest and most relevant content. To cover late 
night news, print companies have been cutting down 
on production and transit time by investing in print 

'News consumption in India 
is growing across platforms'
DB Corp, also known as the Dainik Bhaskar Group, is India‘s largest print media company and 
publishes the leading Hindi daily newspaper, Dainik Bhaskar, and many others. The Bhopal-based 
group is majority owned by the Agarwal family. In this interview with Magdoom Mohamed, managing 
director, WAN-IFRA South Asia, the group‘s deputy managing director, Pawan Agarwal, discusses 
the main newspaper trends in India, as well as digital growth, native advertising and the difficulty of 
monetising content

read news across many different mediums. Therefore, 
in the next couple of  years, media companies will 
ensure putting in their best foot forward with 
both technology and news networks. With rising 
smartphone penetration, growing tablet/laptop 
markets and penetration of  affordable internet 
services, digital expansion and exponential growth 
of  web/e-papers is on cards. 

The other element of  investment will be in support 
of  building credibility and thus brand. People 
nowadays read brands and not just a newspaper. 
Readers will look more for differentiated content that 
adds to their knowledge. 

Therefore, curating knowledge content and 
building engaging initiatives will continue to take the 
major chunk of  time for the think tanks. The trend 
in the last four years clearly suggests that the Indian 
consumer is ready to pay for credible content. And 
board rooms from here on are likely to invest time in 
deliberating on how to earn a fair share of  revenues 
from advertisers.

At the recent Digital Media India 2015 
Conference, several speakers reported that 
English newspapers in India would face an all-
out digital assault in the next five years. This 
raised eyebrows and denials in equal measure. Pawan Agarwal.
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infrastructure.
To provide ‘different 

and new’, newspapers will 
increasingly need to rely less 
on aggregators like news 
agencies, and set up their 
own network. Metro, T1/ T2 
towns will see more media 
convergence and people will 

www.wan-ifra.org/india2016
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What is your take on this?
Digital is definitely growing and is increasing its 

impact. English newspapers will definitely feel the 
impact first, but I am not sure if  it will be an ‘assault’. 
India has certain very unique behaviour patterns. The 
mobile has been embraced much faster than it was 
in the West; the data cost is low but real experience 
is yet to be seen. Similarly, in India newspapers, the 
cover price is very low, and the convenience of  home 
delivery makes it a very compelling proposition.

While digital media reach is growing rapidly 
in the region, subsequent revenues are clearly 
lagging that development. How is the  Group 
facing this challenge?

Digital in India is still trying to get the penetration. 
Its true revenue is not growing at the same pace as 
reach but revenue has always been the last one to 
come around. Once the medium crosses 30 per cent 
penetration, advertisers serious about it will start 
putting significant money behind it. So at Bhaskar 
also, the entire focus is on increasing reach and 
growing the digital penetration. We always believed 
that in India, local languages, especially Hindi (since 
it is 40 per cent of  India), would play a major part, 
so we believe we have a responsibility to do that. 
With the large focus on growing reach, we are also 
strengthening the sales team – focusing on corporate, 
retail and programmatic.

Native advertising seems to be going from 
a buzz-word to real investment, strategy and 
growing part of  the digital ad revenue mix. On 
the other hand, some publishers are very wary 
of  native. Where does the Bhaskar Group stand 
on this?

Native is not a new phenomenon. It’s just that digital 
is embracing it in a more open way. Even publishers 
like the New York Times are also putting significant 
effort behind it. And with IAB also releasing 
guidelines around it, it’s making it far more official. 
We are very careful when observing the market and 
trends. We also have been talking to few advertisers 
and agencies in India, and we believe it has to evolve 
more. I think it is a buzzword as clients are not clear 
on the measurability and ROI. So while everyone 
is talking about it and showing a lot of  excitement, 
they are still cautious on putting big money behind it. 
We have a small native team and have started doing 
limited work with certain clients.

Increasingly, content monetisation is a top 
priority for news publishers worldwide. Do you 
think Indian readers will be willing to pay for 
consuming content online and on smartphones?

Monetising content that is freely available or has 
been available free for a long time is very difficult 
to put behind a paywall. India is still at the rise of  
digital penetration, so the entire focus is on building 
the audience. AS long as the market isn’t mature, I 
don’t think that the user would be willing to pay for 
content.

Bhaskar Group pioneered ‘household surveys’ 
when it launched in Jaipur and later in Ahmedabad 
and other cities. How have readers’ habits and 
expectations changed over the years?

We were the first paper in these markets to have made 
a large-scale effort in expanding the market universe 
of  readership. We targeted the rapidly growing set 
of  “aspirers” to get into these markets. Pre-launch 
household surveys have helped us come out with a 
product of  the readers’ choice. The differentiated 
content mix allowed us to establish an identity that 
was completely different from the existing players. We 
knew readers would now start looking up for more 
such content that provides them with differentiated 
knowledge. Our editorial philosophy of  ‘reader at 
the core’ and being a ‘differentiator’ has been our key 
driver in helping us live up to their expectations. Over 
the years, the readers have evolved a lot. They now 
look forward to knowing a lot more beyond the news 
from their local geography. Their expectations keep 
us on our toes. Readers now look up to us to drive 
socio-economic changes in society.

Media in India is relatively free, but subtle forms 
of  media censorship are increasingly becoming 
an issue for independent press here. What can 
Indian media groups do to effectively address 
this issue?

Media censorship is more of  a global phenomenon 
than India. Newspapers in India are still free and 
go all-out to establish credibility and freedom of  
the press. The onset of  digital and the rise of  social 
networks will further help to make sure the freedom 
is maintained.

(This article was originally published in the November-December 2015 
edition of  World News Publishing Focus, the bi-monthly magazine 
published by WAN-IFRA.)

<



Industry updates

29May 2016 SurveyRIND

Jagran opts for 
ppi Media solutions

In its quest for a reliable workflow to produce over 
230 local editions, Jagran Prakashan has decided 
in favour of  a number of  solutions developed by 
ppi Media. The software has been installed and 
PlanPag, AdPag and AdMan have gone live at the 
first production sites in Bareilly and Moradabad. The 
joint project by ppi Media and Jagran was started in 
February last year. In a first step, the systems in the 
publishing houses belonging to Jagran Prakashan 
were set up, followed by a number of  training 
sessions and workshops. After a successful run-up, 
production of  the first ten of  over 230 local editions 
went live.

Both Jagran Prakashan and ppi Media are working 
full steam to switch to the new workflow at all the 
other sites during the next few months. Besides 
Dainik Jagran, Jagran also publishes the daily papers 
Mid-Day, Nai Dunia, Punjabi Jagran and iNext, which 
will also be produced with ppi Media’s solutions.

The key requirements placed on the tools for 
Jagran Prakashan’s newspaper production workflow 
were extremely high. They focused mainly on 
options for working on editorial content and ads 
simultaneously, coordinating the placement of  
content and centralising newspaper planning, and 
led to the company’s decision to install ppi Media’s 
planning and production software PlanPag, the ad 
solutions AdPag and AdMan, as well as ProPag for 
automated page assembly, DistEl and InLink. 

manroland controls 
upgrade for Star Tribune 

As the largest newspaper in the upper Midwest, 
the Minneapolis-based Star Tribune has chosen 
an innovative strategy to deal with controls and 
electronic obsolescence issues on their current 
press equipment. Star Tribune’s success in building 
a regional print centre – printing multiple daily and 
weekly newspapers – compounded the need to 
upgrade and make current the press controls on their 
Headliner Offset Press. In an effort to stabilise their 
press system for the foreseeable future, they needed 
a controls system which would allow their presses to 
be highly utilized and perform reliably, meeting their 
challenging production needs.

In the past year, the engineering teams at manroland 
web systems have developed a solution for print 
centres with press equipment of  any brand to use 
the widely respected and extremely flexible controls 
system, Pecom-X. The controls retrofit of  Pecom-X 
accesses the award-winning Pecom-X Control Desk 
through off-the-shelf  electronic gateways, increasing 
capabilities to make job changeovers faster, reduce 
waste, and increase colour and format flexibility.

Moreover, the upgrades are being done through 
a series of  phases, eliminating the interruptions to 
production as well as reducing the impact on capital 
expenditures for Star Tribune. Each phase has been 
carefully designed so that Star Tribune’s printing needs 
and the needs of  its print customers will continue to 
be met throughout the upgrade process. As a part 
of  the selection process, the team at Star Tribune 
was made familiar with the Pecom-X platform and 
received detailed plans on how each phase of  the 
upgrade was going to be launched. Star Tribune also 
contacted users that had recent experience with the 
Pecom-X platform, and using Pecom-X upgrade 
programs. 

The retrofit is engineered by a dedicated press 
manufacturer with active R&D, developing new 
products based on market requirements. Our new 
generic hardware-based platform provides Star 
Tribune all the required flexibility to act according 
to the fast changing demands of  their readers and 
advertising clients, and our solutions even give the 
possibility to enter additional business fields at times 
of  lower press utilisation,” states Dieter Betzmeier, 
executive VP, Technology and Project Execution, 

India’s most circulated daily newspaper produces its first editions with 
publishing solutions from Germany.
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manroland, “The retrofit business is one of  our main 
strategic targets, and we see ourselves as partners to 
our customers, to keep their equipment on a high 
performance level. But we are not only aiming to 
provide solutions to keep the installed press base 
current, but also to show possibilities to enhance 
performance and implement additional functionality 
for a wider equipment utilisation."

manroland web systems North America CEO Greg 
Blue shared his thoughts on the impact this controls 
upgrade will have on the industry. “We determined 
that one of  the best ways to implement our growth 
initiative in North America was to broaden our 
scope of  services to the entire industry. We have the 
most robust controls system in printing, so why not 
find a way to share our engineering expertise with 
the industry at large? This controls upgrade on Star 
Tribune’s Headliner Offset press is a milestone event 
for manroland web systems, as it extends our controls 
systems technology beyond the manroland footprint, 
and is one of  our stepping stones along the path of  
market expansion.”

Star Tribune Media Company is a locally owned, 
award-winning media company serving readers in 
Minnesota and the upper Midwest as well as local 
and national advertisers. With the seventh-largest 
Sunday and 12th-largest daily circulation newspaper 
in the US, the most-visited local website, a range of  
home-delivered advertising solutions, a popular arts/
entertainment publication and mobile app, and a 
broad portfolio of  digital marketing solutions, Star 
Tribune reaches more consumers than any other 
Minnesota media brand.

New Cron website 
reflects expansion 

Cron has launched a new international website, www.
cron-international.com (alsowww.cron-europe.com), 
to reflect a dramatic expansion of  the company’s 
product portfolio. With an established and successful 
CtP business, Cron’s recent emphasis has been to 
streamline the end-to-end delivery of  offset print 
with a portfolio of  high-value, integrated products. 
These include new generation automation devices 
and precision plates manufactured in Cron’s own 
ultra-modern facility.

Working in harmony, the products – plates, CtP, 
colour management, etc – improve the quality and 

efficiency of  output while reducing viable print 
runs, turnaround times and costs. “Despite being a 
mature technology, we believe there is still a massive 
scope to make the offset process more efficient, 
more profitable and more competitive against digital 
offerings,” states Derek Sizer, regional director, 
Cron Emear. “Our new website will not only make 
it easy for a printer to make the right decision when 
choosing to buy Cron products but also, over time, 
provide a wealth of  data to help make increasingly 
informed decisions.”

Initially in English, the site can easily be populated 
by any local language at the request of  any of  Cron’s 
worldwide dealers. A German version will be available 
by drupa.

WKS orders 2nd high-
volume manroland press

Kraft-Schloetels in Wassenberg, a sub company 
of  the WKS Druckholding, has ordered the second 
high volume press from manroland web systems. 
With the new investment, WKS pursues the course 
of  using the latest technology and again opts for 
the printing press technology of  manroland web 
systems.  “The Lithoman presslines that are already 
producing are absolutely outstanding regarding the 
stability of  the print run, quality and, last but not 

Cron’s new website reflects the company’s broader influence on offset 
productivity and profitability through an array of  integrated products – 
Ctp plates, press optimisation controls.
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least, productivity. After a very good cooperation 
and an excellent handling of  the complex first 160-
page press project, we were certain about the fact 
that we would again opt for the proven team from 
Augsburg,” says Dittmann, managing director of  the 
WKS Group. 

The twin-web 80-page Lithoman press with 4.5 
metre maximum web width in total again sets new 
standards for the high volume commercial printing. 
There are altogether eight manroland-rotations from 
32 to 160 pages in production at the two production 
sites in Wassenberg and Essen. WKS is one of  the 
leading web offset printers in Germany. Investments 
are always made with regards on customer demands. 
The fusion of  the Westend Druckereibetriebe 
GmbH in Essen and the Kraft-Schloetels GmbH 
in Wassenberg in 2009 resulted in WKS, one of  the 
leading web offset printing companies in Middle 
Europe.

Dalim now offers 
seamless archiving 

Dalim Software, makers of  highly efficient, scalable 
software solutions for the creation, production and 
management of  cross-media content, has integrated 
Archiware P5 within Dalim ES to offer an easy path 

for archiving. Users can now save storage space and 
money, keep everything in one place, and offer long-
term preservation of  digital assets. As part of  the 
unveiling process of  version 5.0 of  Dalim ES, the 
integration with Archiware P5 will be demonstrated 
during Dalim Software’s upcoming user group 
meetings, EuroDuo and US Duo, and at drupa (Hall 
07a/E41).

While Dalim ES offers an advanced asset 
management system, one of  the missing pieces had 
been archiving. The difference between back-ups with 
duplication of  data for daily production and archiving 
is the migration of  finished products. Archiving is 
for ever-growing, long rather than mid-term storage, 
which is constantly controlled and managed. While 
many companies who finish a project may not see 
any need for short-to-medium term use of  certain 
images or other content, they certainly do not want 
to lose the material for future reference. They want 
to store their content on media such as DVD, tape or 
other format for archiving purposes. After thorough 
research, Dalim Software decided that Archiware P5, 
offered by the well-established German company 
Archiware GmbH, in business for 14 years with more 
than 14,000 users, offered an exceptional solution.
"Archiware has shared offices with a key reseller of  

ours in Germany, so we have been familiar with them 
for years. Since we began exploring ways to work 
together in Bavaria, the number of  shared global 
opportunities for us has skyrocketed," explains Carol 
Werlé, Dalim Software CEO. "As we developed 
asset management capabilities in Dalim ES and 
increased the server's role in storing intensive graphic 
content, it made logical sense to also intelligently 
link our solutions to Archiware P5. Unlike most 
implementations, Dalim ES offers smart triggers and 
actions at any point of  a business process or technical 
workflow for seamless archiving." 

Archiware P5 is typically set up through a web 
browser. However, with a new plug-in, Dalim ES 
offers triggers to automatically archive a single file, or 
all files of  a project at any stage of  a workflow. The 
archiving policy is easily defined in a set-up template. 
Of  course, manual archiving is also available. Both 
archiving and restoring files can be conducted based 
on a file metadata search. P5 is extremely attractive 
because it is browser based and, as such, is both OS 
and hardware agnostic. It can work with both disks 
and tapes, and can perform cloning and back-ups as 
well as archiving. In Dalim ES, the asset still exists 

Size matters – the first Lithoman with 160 pages has been producing in 
Wassenberg since 2013.
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“We made good progress with our strategic goal of  
increasing revenue in growth markets packaging 
and digital printing and thus reduce our dependency 
on the cyclical security business and media-driven 
publication printing. Packaging now makes up some 
70 per cent of  group revenue with new presses, 
followed by security printing at around 20pc. Media 
exposure now only totals around 10pc.”

Group order intake increased sharply year-on 
year (€956.9m) with a plus of  23.6pc to €1,182.7m. 
At €574.9m, order backlog at the end of  2015 was 
€157.6m higher than the prior year due to a double-
digit percentage rise in new orders across all segments. 
This ensures a solid level of  capacity utilisation until 
the industry’s leading trade show, drupa, at the end 
of  May.

Restructuring production and the Digital & Web 
segment led to cost savings which are expected to 
have an even greater impact in 2016. Despite wage 
increases and additional costs to cushion peaks 
in capacity utilisation, EBIT rose significantly to 
€35.9m compared to €13.3m the year before. At 
€65m earnings before interest, taxes, depreciation 
and amortisation (EBITDA) were also up clearly on 
the prior-year figure of  €41.9m. With group earnings 

in the database and can be found with a metadata 
search. Dalim ES keeps a preview and mini icon of  
the content on the server, so that a user knows what 
they are restoring before they access a tape or disk 
drive.

Dalim Software GmbH, headquartered in 
Kehl, Germany, offers highly efficient, scalable 
software solutions for the creation, production 
and management of  cross-media content, focusing 
on globally operating companies in the media and 
communication industry. Since 1985, the world’s 
most prominent publishers, publication printers, 
agencies and brand owners can be found among 
the company’s customers, as well as a variety of  
quality- and service-oriented premedia companies 
and printers of  all sizes.

KBA earns pre-tax profit 
of €29.7m

The Koenig & Bauer AG (KBA) financial statements 
for 2015 underline the press manufacturer’s successful 
group realignment within the past two years. At 
€1,025.1m, group revenue met its target of  over 
€1bn. The decrease in revenue compared to 2014 
(€1.1bn) was the result of  the security press business 
and lower sales in the Digital & Web segment due 
to the realignment. CEO Claus Bolza-Schünemann: 

The widest digital web presses currently on the global market are assembled 
by KBA-Digital & Web Solutions in Würzburg, Germany.

Orders, revenue and earnings were especially pleasing in KBA’s Sheetfed 
segment in 2015. The printing unit assembly lines at the facility in 
Radebeul were extremely busy.
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before taxes of  €29.7m (2014: €5.5m) at 2.9pc, the 
EBT margin surpassed the company’s forecast of  
up to 2pc of  sales. Contrary to previous concerns, 
the group’s Sheetfed segment generated higher 
revenue in the fourth quarter without any major 
additional costs and its segment profit thus exceeded 
expectations. At –€6.2m the interest result was also 
an improvement on the previous year (2014: –€7.8m). 
KBA posted a net group profit of  €26.9m in 2015 
(2014: €0.3m) after tax. Earnings per share were 
up accordingly from €0.03 to €1.62. KBA will not 
propose a dividend payment for 2015 in view of  the 
holding’s retained loss which has not been offset by 
the net profit yet. 

The company’s significantly scaled back Digital & 
Web segment achieved the turnaround in the fourth 
quarter of  2015 with EBIT of  €1.3m. Despite 
low annual revenue of  €98.4m the segment result 
improved from –€13.3m in 2014 to –€10.9m in the 
transition year 2015. Digital & Web is expected to 
generate higher sales and a profit by the end of  2016 
given the 22.7pc rise in order intake to €117.8m. KBA 
anticipates the alliance with HP in the corrugated 
packaging sector and its own RotaJET press series 
to make a growing contribution to its digital printing 
business.

The export level stood at 85pc following domestic 
sales of  €153.3m. The proportion of  group revenue 
generated in the rest of  Europe sank from 35.5pc the 
year before to 29.4pc. In contrast, the share of  the 
group total attributable to North America climbed 
from 10.7pc to 14pc. Despite weaker growth in China, 
Asia and the Pacific’s contribution rose from 23.9pc to 
32.7pc. Weak currencies and unstable political issues 
acted as a break on investment in Latin America and 
Africa. The proportion of  revenue fell from 13.5pc 
to 8.9pc of  the total. 

The KBA management board’s comment in 
the financial statements: “It is not an easy task to 
compensate for lower sales expected in large single 

market China with more business in other countries. 
Our expanded portfolio for the growing packaging 
and digital market as well as our strong footing in 
special markets less driven by the economy, such as 
security printing, are beneficial. Solid order backlog 
secures the utilisation of  our capacities until the 
drupa trade fair at the end of  May. Thanks to new 
products for the future markets in focus we expect 
the trade fair to boost demand for the second half-
year 2016.” 

Bobst, Wifag tie up 
for acquisition

Bobst Group SA and Wifag-PolytypeGroup have 
entered into exclusive negotiations regarding a 
potential acquisition of  Wifag-Polytype’scoating 
technology business, as part of  the Bobst strategy 
to successfully drive and continuously expand its 
existing product portfolio. 

With the acquisition, Bobst intends to leverage the 
strengths of  both companies and to continue growing 
its coating technology business internationally. 
The proposed transaction is subject to the parties 
reaching a definitive agreement, with the closing of  
the transaction expected to occur at the end of  the 
second quarter of  2016. 

Bobst is one of  the world’s leading suppliers of  
equipment and services to packaging and label 
manufacturers in the folding carton, corrugated 
board and flexible materials industries. 

Founded in 1890 by Joseph Bobst in Lausanne, 
Switzerland, Bobst has a presence in more than 
50 countries, runs 12 production facilities in 8 
countries and employs close to 5000 people around 
the world. The firm recorded a consolidated turnover 
of  CHF 1.33 billion last calendar year. 

The Wifag-Polytype Group is a privately owned 
international engineering and manufacturing company 
with its headquarters in Fribourg, Switzerland. 

The group is a market leader in the production 
of  printing machines for plastic containers and 
tubes and metal packaging equipment as well as in 
the development of  high-precision coating and 
laminating equipment and process solutions for the 
production of  multilayer films and papers. 

Wifag-PolytypeGroup maintains sites in Asia, USA 
and Europeand employs over 800 people worldwide. 

KBA-MetalPrint in Stuttgart had another extremely successful year with 
printing, coating and drying lines for metal packaging.
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management position for the ABP Group of  
Publications, Kolkata, and the Business India Group 
of  Publications, Mumbai.

FormerLine folding system 
at FTD Educação 

Last year, major textbook publishing house FTD 
Educação in São Paulo invested in the FormerLine 
variable folding system from manroland web systems 
in combination with a Rima System book block 
collator, increasing its inkjet capacities. For efficient, 
automatic job processing on the new digital printing 
line for book printing, FTD Educação employs 
the Workflow Bridge and MasterQ software from 
manroland web systems. As part of  the inauguration 
of  the first FormerLine in the Americas, manroland 
web systems worked with its local sales and service 
partner ‘groupwork’ in Brazil and host FTD to 
organise a major customer event, attended by around 
30 representatives of  the largest Brazilian print 
shops. 

Roman Herold, regional sales manager South 
America, as well as Christoph Blank, sales project 
manager, Digital, represented manroland web 
systems, while Franz Freiherr von Fürstenberg 
represented the Brazilian partner groupwork as 
managing director. On March 16, FTD Educação 
opened its doors to showcase its new digital printing 
line. The highlight of  the event was the celebratory 
start-up of  the FormerLine. During the presentation, 
different book blocks were produced on the fly, 
with varying sizes and page counts to highlight the 
versatility and flexibility that the FormerLine book 

manroland web systems 
marketing arm in China

manroland web systems has announced the 
foundation of  its new independent and web-related 
sales and service company in China, manroland 
web printing equipment (Beijing) Company, with 
branch offices in Hongkong and Taipei. manroland 
web systems and manroland sheetfed, formerly 
trading under the umbrella of  manroland AG, 
have successfully cooperated in China by using the 
manroland Greater China organisation as its common 
exclusive sales and service partner during the last 
years. Now, both companies have mutually agreed 
and decided to take over the individual responsibility 
for their respective sales and service activities in the 
Greater China Region. The new manroland web 
systems market organisation for webfed printing was 
founded on April 1 this year. “Well known company 
representatives and service technicians will continue 
their engagement within the new organisation,” 
Frank Tietsche, VP, Sales, manroland web systems, 
guarantees. “Smooth processes will be beneficial for 
the customers. The changes will strengthen the high-
performance business partnerships, manroland web 
systems is committed to.”

New MD at manroland India 
Sudeep Bhattacharjee (46) will assume his role 

as managing director of  manroland India, a wholly 
owned subsidiary of  manroland web systems 
GmbH, in Delhi. manroland web systems has been 
represented in the Indian market with a sales and 
service company since 2003. “Customer focus, high-
performance service, and business relationships 
based on partnership can be best realised with a local 
organisation,” says managing director Jörn Gossé. 

“By appointing Bhattacharjee, we are reinforcing our 
local presence on a major market and continuing to 
support our customers with innovative solutions 
in offset printing, and trendsetting products for 

Franz Freiherr von Fürstenberg, Christoph Blank, Reginaldo Soares 
Damasceno, Roman Herold and Ricardo Raimundo (from left) following 
the successful presentation of  the FormerLine from manroland web systems 
to Brazilian customers. 

digital workflows and postpress in 
industrial digital printing.” Since 2008, 
Bhattacharjee has managed the entire 
newspaper production of  The Times 
of  India in Delhi as its assistant VP. 
Earlier, Bhattacharjee held a leading 

Sudeep 
Bhattacharjee.
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block solution offers to customers. At the same 
time, the visitors were able to look at individual 
printed products and see their outstanding quality 
for themselves. The book blocks were printed in line 
with an HP T 400 Color Inkjet webfed press from 
Hewlett Packard. To achieve a maximum workflow 
efficiency, the textbook publishing house created a 
separate, extensive working area for its new inkjet 
book production line.

DRUPA 2016 

Manugraph to showcase 
Ecoline

drupa will see Manugraph’s latest offering Ecoline 
making its debut on the world stage. According to 
Sanjay Shah, vice-chairman and managing director of  
Manugraph: “Ecoline is a 2x1 press exemplifying the 
perfect combination of  state-of-the-art technology 
with minimum floor space and single-level operation. 
We consider it a model press for small to medium 
newspapers and feel we have delivered the right 
technology at the right time in the marketplace.” He 
says the machine has already sold four towers in India 
since its launch, with another order underway.

Manugraph, manufacturer of  web off-set presses, 
recently sold its very first 2x1 press (the M360) in 
the American market. The company is thus keen to 
meet up with customers from the North American 
continent at drupe to see how best they can be 
served.  Manugraph has expanded its range of  
services by refurbishing printing presses and retro-
fitting machines with upgraded and new technology, 
which will also be highlighted by the team at drupa.

The company will not have any exhibits on display 
this time. However, detailed information on their 
range of  products and services will be available at 
the Manugraph Stand in Hall 6, Stand 6/B30. The 
Sales and Marketing team will be present at the stand 
to answer customer queries.

DRUPA 2016

Ferag one2out 
to make debut

Ferag is coming to drupa with extended inserting 
systems that have been improved in numerous details. 

Tried-and-tested EasySert technology, for example, 
can be connected by RollStream or FlyStream with 
up to 40 hoppers. Ferag will also be standing by with 
a worldwide innovation that the Swiss company will 
only reveal at the show. It is thus offering optimum 
solutions for inserting supplements in the areas of  
newspaper printing, insert-into-insert processing, or 
when readying advertising titles for direct mail.

‘Performance, progress, value’. It’s under this motto 
that live presentations ‒ on two complete installations 
equipped with every refinement that the world 
market leader in the area of  postpress processing and 
finishing currently has to offer ‒ will await visitors 
to drupa and the Ferag stand D25-1 in Hall 15. The 
highlight is certainly going to be the one2out line, 
which comprises different modules that are specified 
by the customer. With Swiss precision, one2out 
easily masters even the most complex requirements 
when processing and inserting supplements. Next to 
direct mail, it’s a specialist in clever insert-into-insert 
processing for advertising brochures, when two 
different production strands are merged by means of  
a loop. One of  these inserts is folded to form a jacket, 
into which the others are then inserted.

The Ferag engineers have further optimised many 
details of  the EasySert machine, adjacent to the new 
one2out solution. Thanks to its enormous versatility 
and flexibility, for numerous newspaper publishers 
and direct-mail outfits this tried-and-tested EasySert 
system already qualifies as the undisputed hit of  the 
entire Ferag inserting drum family. But it also comes 
with an exceptional innovation ‒ a feature that the 
company from the Zürcher Oberland in Switzerland 

Improvements in numerous details: EasySert processes more than 30000 
inserts an hour.
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only wishes to make public at the show. Without giving 
too much away, Ferag CEO Jürg Möckli sees it as a 
groundbreaking, worldwide innovation that not only 
comes up to the high expectations of  advertisers and 
consumers alike, but also opens up unprecedented 
possibilities when processing advertising material.

Common to both lines is the Navigator. That’s the 
name of  the planning and control software that Ferag 
has developed in-house. It can adapt and expand 
according to the customer’s own special requirements. 
Of  all Navigator add-on modules, it’s the Optimizer 
that stands out. The Optimizer has already paid 
dividends for many Ferag customers. The software 
tool always calculates the optimum parameters 
for configuring and operating the line, based on 
production data and other predefined information. 
In parallel, the application precisely predicts the 
number of  upcoming insert changes, along with the 
estimated production time. Each Ferag customer 
can thus achieve a significant increase in logistical 
efficiency and the output of  the overall production 
process.

DRUPA 2016

ABB to present latest 
retrofit solutions

ABB will be using drupa to present its newest 
modular press control retrofit solutions, its production 
management systems and its support services. ABB 
offers modular retrofit solutions for controls and 
drives for newspaper printing presses from all 
manufacturers. The modular solutions allow a part of  
the press to be retrofitted, thereby freeing up spare 
parts for the rest of  the press and minimising the 
cost. ABB’s retrofit solutions also enable the use of  
modern ergonomic control consoles and advanced 
production management systems.

ABB will show (at Hall 15, stand 15C64) how its 
newest production management systems improve 
the efficiency in newspaper production and make 
complex demands more manageable. Special 
emphasis will be given to its systems for the overall 
management of  the complete newspaper production 
process from plate-making to delivery across one or 
more print sites.

ABB will also explain how it supports its customers 
with its long term availability of  spare parts – they are 
always available for at least 10 years after installation 

– and its 24x365 SupportLine telephone service. This 
is available to all customers of  ABB Printing, whether 
their systems are new or 30 years old, and guarantees 
a reaction time of  less than an hour.

DRUPA 2016

Goss to highlight value 
of partnerships

Goss International will be demonstrating its 
visionary approach to partnerships at drupa 2016 (Hall 
15, Stand D51), affirming that partnering with like-
minded, market-leading suppliers and printers will be 
the key to future industry success. Under the theme 
‘Achieving more together’, Goss will demonstrate 
how bringing complementary brands and solutions 
together is the most logical way to support Goss 
customers and prospects considering investments in 
new products and services. The company will also 
be highlighting its unique commercial, newspaper 
and packaging press portfolio, for which these 
partnerships also provide great value and added 
benefits for new and existing customers.

With spotlights on the many production, 
automation and quality benefits of  Goss’ product 
portfolio, the company’s comprehensive product 
range will be showcased via interactive digital 
communications. Products highlighted include the 
Goss Sunday Vpak press for high-quality, short-run 
packaging applications, the Magnum Compact press 
for short- to medium-run book, newspaper and semi-
commercial applications, and Goss’ flexible, highly-
productive M600 and Sunday commercial web presses. 
In addition, Goss will demonstrate to visitors how its 
wide range ofLifetime Support Services can help its 
valued, existing customers remain competitive and 
maximize the productivity and efficiency of  their 
Goss equipment. The Goss booth will also highlight 

The Goss Sunday Vpak press for short-run packaging applications.
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the latest Contiweb technologies. Contiweb is well 
known for the supply of  splicers and dryers to the 
world’s premier web offset printers. However, recent 
Contiweb developments for digital web printing in 
affiliation with HP will be of  particular interest to 
drupa visitors. Examples from the Contiweb digital 
unwinder and rewinder series will be running on 
a number of  booths at drupa 2016. Also part of  
Contiweb technologies is JetWeb’s industry-leading 
finishing systems and VITS-Rotocut sheeting and 
specialized finishing components; both of  which will 
be a focus.

Says Mohit Uberoi, CEO: “Goss has a long history 
of  working in cooperation with different suppliers 
with the ultimate aim of  really providing a solution 
that will enable our customer to thrive. When 
installing or enhancing our customers’ presses, or 
developing a hybrid solution that incorporates a 
variety of  technologies, we work with other industry 
leaders for colour control, ink, dampening, blanket 
washers, chilling, CtP and customer MIS interfaces. 
We embrace partnering with these manufacturers 
so that our customers can maintain their existing 
supplier relationships and get the best possible 
solution for their print facility.” Goss representatives 
will be on hand to demonstrate and discuss the 
benefits of  working with a company that offers such 
a comprehensive solution.

DRUPA 2016

Xaar to launch new 
technology platform

Xaar, the leader in industrial inkjet technology, 
will present its range of  premium inkjet printheads 
and products, announce a number of  exciting new 
developments and launch a new Thin Film silicon 
MEMS technology platform at drupa (Hall 6 Stand 
C05). Xaar’s printheads are at the heart of  a vast 
number of  industrial inkjet print systems around the 
world delivering both production efficiencies and 
increased manufacturing capabilities only possible 
using inkjet technology. A broad base of  manufacturers 
operating in ceramic tile manufacture, packaging and 
label printing, direct-to-shape decoration, graphics 
production and additive manufacturing rely upon 
Xaar’s bulk piezo technology. 

At drupa, Xaar will highlight the Xaar Print Bar 
System, the Xaar 501 printhead, the new Xaar 1003 

printhead (launched March 2016) and more. The 
Xaar 1003 family of  printheads, which incorporates 
Xaar’s TF Technology, is the latest generation of  the 
trusted Xaar 100x series of  printheads. It sets a new 
benchmark for industrial inkjet printing and achieves 
the longest maintenance-free production runs in the 
industry. With its all-round superior performance, 
high productivity and versatility, the new Xaar 1003 
builds on the market-leading Xaar 1002 and its 
predecessor, the original and ground-breaking Xaar 
1001.

The Xaar Print Bar System adds single-pass inkjet 
capability to analogue web presses. Launched at 
Labelexpo last year, the Xaar Print Bar System allows 
users to take advantage of  the benefits of  digital 
printing easily and economically to deliver more 
creativity to their customers. This is a versatile, easy-
to-configure solution ideal for personalised, variable 
data, special effects and short-run printing for a range 
of  applications, including labels and packaging, and 
saves the considerable cost and time associated with 
analogue production methods.

The feature-rich Xaar 501 printhead delivers 
excellent reliability, high production up-time 
and exceptional print quality. It incorporates the 
unique PrecisionPlus architecture which optimises 
the printhead actuator performance to give more 
uniform drop formation across the print swathe and, 
therefore, exceptional print quality.

DRUPA 2016 

Dalim software connects to 
Chili publisher

Dalim Software is partnering with Chili Publish, 
to offer direct, seamless access to the online editing 

The Xaar 1003 family of  printheads launched in March 2016.
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application from Dalim ES. The combined efforts will 
be exhibited during drupa at Dalim (Hall 07a/E41) 
and Chili Publish (Hall 07a/F40). The feature-rich 
connection developed for Dalim ES enables seamless 
integration to Chili Publisher. Users are just a click 
away from accessing Chili Publisher’s online edition 
for every file within a state-of-the-art solution that 
can be integrated within a single-sign-on corporate 
environment. Dalim ES users are assured of  an 
‘always on’ service that is easy to use through any 
standard web browser, with seamless ‘click through’ 
access to Chili Publishers’ online editing. Meanwhile, 
this is all easily linked to Dalim Dialogue Engine, an 
HTML5 soft proofing and approval tool, and the 
asset management capabilities of  ES. The result is 
that now users have real time access to any kind of  
digital media for a seamless workflow from photo 
shoot, to the image selection process, and direct to 
online editing.
"Chili Publish provides powerful editing capabilities 

and comes with an extensive feature set previously 
only available in dedicated publishing applications," 
comments Carol Werlé, Dalim Software CEO. "We 
expect that Dalim Software customers will use Chili 
publisher to meet a common goal: provide their end 
users with a robust design and editing experience 
while ensuring that brand and design consistency 
are always maintained,” says Kevin Goeminne, Chili 
Publish CEO. "From within Dalim ES project and 
asset management, it can be used for a wide range 
of  applications, including web-to-print, magazine 
publishing, packaging, brand management, yearbook 
applications, among others."

DRUPA 2016

Hunkeler focus on 
disposal logistics

At drupa in Hall 2 Booth B14, Hunkeler Systeme 
AG will present a complete system solution to rapidly 
remove all production waste with a proper extraction, 
shredding and compacting process. In the Müller 
Martini booth there will be cut-offs, trimmed waste 
and dust from six saddle-stitcher and perfect-binders 
to properly evacuate and compact bales for transport. 
Production waste-systems from Hunkeler Systeme 
are all working with negative pressure from the point 
of  collecting on to the end of  the process. In addition, 
the line is equipped with both the Energy Saving 

System (ESS) and with the Automatic Switch Off  
System (ASA). Both systems allow energy savings up 
to 40 per cent of  the total consumption and are only 
active when the suction system is needed.

Within the integrated disposal system for security 
print documents, such as bank notes, a newly designed 
shredding system is operating. “The operation hours 
of  the shredding knives have a life time of  more 
than four times compared to existing models,” says 
Kurt Käser, CEO of  Hunkeler Systeme AG. The 
customers in the security and banking segment are 
looking for intelligent solutions, for supervision and 
reporting of  the full destroying process. Hunkeler 
Systems are using finger print log-in identification 
and can 100 per cent ensure that only authorized 
operators can run the full system. The workflow 
management system is comparing the material flow 
in and out and is reporting all the error and status 
messages within the software. 

At drupa, Hunkeler Systeme AG will showcase a system for secure 
disposal of  bank notes. 

The new HKU 2000-V compact disposal system is designed with a special 
compressing feature. Continuous operating is ensured without stopping 
during production process.
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operation and provide a high quality, low-cost 
solution. Says QuadTech president Karl Fritchen, 

“We have invested heavily in raising the bar for 
functionality, efficiency and reliability. We can’t wait to 
unveil exciting new additions to our stable of  proven 
AccuCam, MultiCam, SpectralCam, Autotron and 
Inspection products.”

DRUPA 2016

Closed-loop solutions 
from KBA 

Under the umbrella brand KBA 4.0, KBA-Sheetfed 
Solutions is utilising digital transformation for data-
based business models in customer service. But KBA 
4.0 is more than just that: it also encompasses the 
idea of  a networked print factory, in which products, 
presses and tools are continuously exchanging 
information via wireless chips and sensors. Presses 
configure themselves on the basis of  the supplied 
data, change automatically from one job to the next, 
and relieve the operator of  routine tasks. 

KBA Service Complete will be presenting a number 
of  examples in the Sheetfed Service Innovation 
Lounge at its drupa stand in Hall 16. Where status and 
action data from the shop floor are automatically made 
available to the top-floor management information 
system (MIS) in real time, this achieves the transparency 
necessary for company-wide planning and control, as 
well as fast and flexible reaction to customer demands.  

Hunkeler Systeme with its compact technology 
systems is represented on five partner booths at 
drupa, including Hunkeler AG, Canon, HP, Gietz, and 
Leonhard Kurz. A total of  eight compact units out 
of  the HKU family and BP bailing presses will be on 
display. Hunkeler Systeme AG is presenting the new 
HKU 2000-V on the Leonhard Kurz booth in Hall 3, 
Booth D60. The compact disposal system is designed 
with a special compressing feature that can run in a 
continuous operating mode without stopping during 
the entire production process. An endless plastic bag 
is bound and separated to an economical transport 
size and guarantees a 100 per cent clean change-over 
process. Several substrates such as labels, holograms 
and paper can be evacuated with the new system.

DRUPA 2016

QuadTech to unveil 
four products

QuadTech, a leader in colour and inspection 
technology for the printing industry, will debut four 
new product offerings at drupa 2016 (Hall 15, Stand 
D50). 

The company has also secured leading industry 
experts to participate in a Print Performance Speaker 
Series at the QuadTech booth, to help printers 
achieve superb print quality and consistently meet 
the demands of  their customers. 

QuadTech will host four product unveiling events 
at the show, all beginning at 10:30 am: Tuesday, 31 
May—New colour quality product for Packaging 
& Converting that will allow press operators to 
collect and process colour measurements, and 
will facilitate the correction of  ink formulations. A 
live demonstration of  the system will be available 
throughout the show.

Wednesday, 1 June—New defect detection product 
for Packaging & Converting that will facilitate fast 
detection and disposition of  the tiniest defects. This 
ensures that defective product will not go out the 
door.

Thursday, 2 June—New colour measurement 
product for Packaging & Converting that provides 
accurate inline L*a*b* measurements, which reduces 
make-ready time and ensures all printed products are 
within your customer’s color specifications.

Friday, 3 June—New colour-to-colour register 
product for Newspaper printers that will simplify 

With Complete Cloud Mobile, sales and management have all production 
details at their fingertips.
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The goal calls for purposeful networking of  the 
relevant business processes with both the production 
centres and the measuring and control systems on 
the presses. All pertinent data are shared between the 
departments responsible for sales, job preparation, 
planning, production, operational management 
and logistics, and are even integrated with web-to 
print systems, where appropriate. The real-time 
communication within a full closed-loop solution 
ensures that complete information is available at 
all process steps along the value creation chain – 
structured, analysed and across the whole company. 
Management is provided with a 360° overview of  all 
company activities. 

The production planning and control software 
LogoTronic Professional is the key to a networked 
print factory. It serves as the link between MIS, 
prepress, print and postpress. Job, material, scheduling 
and PPF data are acquired from the MIS and prepress, 
and provided to the presses in the form of  job 
lists and presetting data. LogoTronic Professional 

The LogoTronic dashboard presents all production-relevant parameters by 
way of  clearly arranged diagrams.

Live updates to the digital planning chart with KBA LogoTronic.

subsequently returns real-time production and 
resource data to the MIS. Production becomes 
transparent and costs are kept under control – the 
desired 360° management perspective is achieved.

At the upcoming drupa, KBA will now be 
presenting a new entry-level solution Complete 
PrintX. This is a compact system tailored precisely 
to the needs of  commercial printers and can be 
installed with a minimised investment outlay. Its 
scope includes all modules of  a modern MIS, such as 
job and master data management, price calculations, 
planning, cost accounting, inventory control and a 
link to financial accounting. The high-end solution 
Complete Optimus Dash expands these capabilities 
with unique process-and substrate-independent 
functionalities, right up to online solutions for print 
providers and their customers. Complete Optimus 
Dash is a global solution for packaging, commercial 
and digital printers, and can be expanded step in step 
in line with individual needs. 

Powerful and flexible templates require only a 
minimum of  keyboard inputs and offer a host 
of  additional functions, e.g. time management, 
inventory control  or order and invoice processing,  
as well as in-depth reporting options, including a 
business intelligence tool for the visualisation of  lean 
management KPIs. The add-on module Complete 
Cloud W2P, furthermore, enables an intuitive 
approach geared to the simplification and automation 
of  print product purchasing. With Complete Cloud 
Mobile, quotations can be issued, orders can be 
accepted and customer-specific information can be 
called up quickly and precisely.

DRUPA 2016

KBA to offer digital, 
flexo, offset range

Under the banner ‘Add more KBA to your day’ at 
drupa 2016, KBA will be in its usual place in Hall 
16, showcasing innovative products and processes 
in digital, flexo and offset printing. On top are new 
products for offline post-press and finishing as well 
as services and workflow solutions under the brand 
KBA 4.0.

The largest sheetfed offset press at drupa, an over 
30m-long (98ft) Rapida 145-6+L FAPC ALV3 + SPS-
Logistics, will be printing live on the KBA stand. The 
six-colour press with coater, triple delivery extension 
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and double-pile delivery is raised for packaging 
printing and is equipped with a new automatic pile 
and palette logistic system. Some of  the Rapida 145’s 
new features include pneumatic plate stretching, 
automatic quality control with QualiTronic PDF, 
press operation via tablet and an increased production 
speed of  up to 18000sph.

At drupa, the Rapida 106 will be displayed as a long 
perfector for 4-back-4 printing with coater, double 
delivery extension, simultaneous plate change and 
LED-UV curing. Energy-saving LED-UV printing 
permits the immediate post-press of  print products 
and impresses with brilliant colours, even on uncoated 
stock. Its features include new TouchTronic operation 
with One Button Job Change and QualiTronic PDF 
before and after perfecting. It is embedded in the 
KBA stand’s network via LogoTronic Professional. 
A five-colour Rapida 105 PRO with coater and the 
new KBA CF Optima cold-foil module for the 
high-quality inline finishing of  folding carton with 
cold foil will be exhibited directly next to KBA on 
partner Vinfoil’s stand. The new module allows the 
multiple use of  the cold foil thus saving costs. The 
medium-format press features numerous automation 
components and is connected to the KBA workflow 
via LogoTronic Professional. 

The new Rapida 75 PRO (format 520 x 735 mm / 
20.4 x 28.9in) will celebrate its premiere as a five-colour 
version with coater at drupa. It closes the gap between 
the Rapida 75 and the highly automated Rapida 76 in 
terms of  its printing speed of  up to 16000sph. The 
ErgoTronic console with TouchTronic operation is 
a standard feature. Automatic plate change and One 
Button Job Change are just two of  the many options 
to choose from. The Rapida 75 PRO is available with 

up to ten printing units and perfecting, and will also 
feature LED-UV.

KBA-Digital & Web will showcase the redesigned 
RotaJET L series which has a flexible modular 
design with new 1200 dpi Piezo inkjet technology 
for printing widths from 77 to 138cm (30.3 to 
54.3in) and speeds of  150m or 300mpm (492 or 
984fpm) depending on resolution. The goals of  this 
development were optimum print quality, even on 
coated stock, maximum flexibility for all relevant 
applications in the field of  commercial and industrial 
printing, and the highest level of  productivity. The 
RotaJET L series is the only inkjet press that can be 
upgraded on site at a later date with regard to printing 
width, colour content, output quality and speed. It 
can handle huge volumes with a maximum web width 
of  138cm (54.3in) and automatic reelstands. 

KBA-Digital & Web offers the RotaJET L in 
suitable configurations for commercial, book, 
publication and industrial printing. A 4/0 version of  
the RotaJET 77 will be presented live in Düsseldorf  
printing on various substrates for the packaging, 
publishing and target communication segments, as 
well as industrial applications. The advanced polymer 
pigment inks in connection with the new 1200dpi 
inkjet head technology result in an excellent print 
quality even on coated offset stock. Italian subsidiary 
KBA-Flexotecnica will be present on the KBA stand 
for the first time at this year’s drupa. The new Neo 
XD LR CI web press will be exhibited as an eight-
colour press with low-migration, water-based ink for 
film printing. 

The over 30m-long Rapida 145 with double-pile delivery and automated 
logistics is expected the be the longest sheetfed offset press on show at drupa 
2016.

The new Neo XD LR CI web press is engineered for all ink systems 
currently popular in flexo printing
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technologies ranging from solvent or water-based 
inks, UV-LED or EB inks, either as single printing 
process, or as a multi-process combination; on the 
main central drum printing group as well as on inline 
downstream units. And all this on a wide range of  
substrates ranging from flexible film to paper and 
board offering flexo printers utmost flexibility and 
availability.

Cutting-edge technical solutions have been applied 
to the Neo XD. These include a new ultra-stiff  printing 
unit designed to minimise the effects of  vibration and 
plate bounce in the most severe printing conditions 
ensuring an excellent print quality at maximum speed. 
A new level of  press ergonomics, which makes anilox 
and plate sleeves change faster and easier even in the 
case of  large web widths and repeat sizes, guarantees 
efficient and economic production.

A newly designed system for easy extraction of  
the inter-colour dryers and a new access door on 
the top of  the central drum printing group frame, 
together with the Pipeless Doctor chamber design 
that removes all ink piping and related adjustment 
parts from the operating area, make maintenance 
easier and faster. 

Considered as a model of  efficiency among flexo 
presses, the Neo XD is equipped with a number 
of  new integrated electronic solutions carefully 
selected to make the machine’s automation and 
control systems more effective and easier to use. 
Latest generation touch-screen panels serving as a 
user-machine interface for data and operation are an 
effective response to printers’ increasing demands for 
easier interaction with the machine’s control system.

A revised ESP (energy saving package) including 
latest generation electric and electronic components, 
the improved ventilation system with a redesigned 
air recirculation network and a new washing system 
with integrated cutting-edge viscosity control ensure 
maximum process performance with the lowest 
energy consumption delivering the highest level of  
environmental friendliness. 

DRUPA 2016

Rapida 75 Pro 
to be unveiled

KBA showcases an advancement of  the Rapida 75 
in half  format with the unveiling of  the Rapida 75 
Pro at drupa. It features the same hard- and software 

The Neo XD LR is designed for printing with solvent- 
and water-based ink as well as radiation-cured ink, 
such as UV-LED and EB. With up to twelve colours, 
print lengths from 400 to 1,200mm (15.7 to 47.2in), a 
maximum web width of  1,650mm (65in), maximum 
speeds of  up to 500mpm (1,640fpm) and practical 
automation, it is suited to a raft of  applications in the 
field of  flexible packaging printing.

The KBA Rapida RDC 106 rotary die-cutter, 
developed by KBA-Sheetfed for print finishing, will 
also feature on the KBA stand. The rotary die-cutter 
which will be presented in connection with sheetfed 
offset presses producing packaging can handle stock 
at speeds of  up to 14000sph.

DRUPA 2016

KBA-Flexotecnica to display 
hybrid web press 

KBA-Flexotecnica, a member of  the Koenig & 
Bauer Group (KBA), will be showcasing the new 
CI flexo Neo XD LR Hybrid at drupa on the KBA 
stand measuring 3000m² (Hall 16, Stand C47-1). It is 
engineered for printing with solvent and water-based 
inks as well as curing ink systems, such as UV-LED 
and EB. With up to twelve colours, a cut-off  from 400 
to 1200mm, a maximum web width of  1650mm and 
a maximum printing speed of  up to 500m/min, in 
terms of  automation and operation, the press meets 
various production demands in flexible packaging.

According to KBA-Flexotecnica, the Neo XD 
LR is the first fully hybrid machine featuring the 
unique possibility of  using different flexo printing 

The new Neo XD LR from KBA-Flexotecnica will be unveiled at drupa.
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solutions as medium-format Rapidas and thus offers 
a raft of  extra features and improved user-friendliness. 
The Rapida 75 PRO moves even closer to the Rapida 
105 and Rapida 106 in terms of  its press design. The 
ErgoTronic console is a standard feature equipped 
with the TouchTronic graphical user interface. Job 
management (console) and press operation (delivery 
screen) are no longer separate.

The Rapida 75 Pro is operated via touchscreen. 
All of  the press’ functions are controlled with 
a maximum of  two touches of  a button. It has a 
USB port for job data exchange with pre-press. The 
optional wall screen is also a new feature. It displays 
all press settings ranging from live pictures of  the 
sheet travel up to monitoring print quality with 
QualiTronic ColorControl.

Make-ready times can be cut by up to 50 per cent 
with One-Button-Job-Change. All pre-selected 
make-ready processes are carried out at the touch of  
a button in an optimised sequence according to time. 
Job and press settings can be loaded at the ErgoTronic 
console during production. This programme for 
job changing makes operating the press easier and 
reduces make-ready times further. Intuitive graphical 
user interfaces contribute to fast job preparation. 

The Rapida 75 Pro has different performance 
data. Its standard print format has grown to 520 x 
735mm or 20.4 x 28.9in (previously 510 x 735 mm/ 
20 x 28.9in). Presses with up to eight inking units 
and coater produce at speeds of  up to 1500sph 
(previously 13000sph) as standard. The high-speed 
package with speeds of  up to 16000sph remains the 
same, as do the special formats which deliver up to 

six pages in typical catalogue or US measurements. 
The press configurations available extend up to ten-
colour presses with an additional coater. Perfecting 
and coaters are also possible, for four-over-four or 
five-over-five production, for instance. They run at 

The new Rapida 75 Pro will be displayed live at drupa as a five-colour 
version with coater and LED-UV.

The KBA Rapida 75 Pro with automatic plate 
changers.

The ErgoTronic console with TouchTronic GUI is standard; the wall 
screen shown in the background is optional.
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maximum speeds of  up to 13000sph. Double-coater 
presses are also available as an option.

The ColorTronic ink ducts found in the Rapida 
75 Pro are identical to those found in medium- and 
large-format Rapidas. Just like the other Rapidas, the 
ink keys are 30mm wide (1.18in) and there are now 
25 keys. Idle inking units can be uncoupled at the 
ErgoTronic console as an option. This means that 
the protective paste which prevents the rollers from 
running dry is not necessary and the inking unit does 
not need to be cleaned when used again. Distribution 
adjustment can also take place at the console.

Semi-automatic plate changing is now a standard 
feature of  the Rapida 75 Pro. Plate-changing times 
for this model are around one minute per printing 
unit without the need for tools. Automatic plate 
changing is also available as an option.

DRUPA 2016

Don’t miss the Picon 
pavilions

Picon, the UK trade association representing print 
industry manufacturers and suppliers, is supporting 
21 British companies in its four Picon Pavilions at 
drupa. Covering almost 600 square metres, across 
four halls, the Picon Pavilions showcase ‘Best of  
British’ companies offering a variety of  specialist 
equipment and services spanning prepress, printing, 
finishing and ancillaries.

They not only provide a central hub for companies 
to showcase their products, but also a hosted business 
lounge with meeting rooms and WiFi to allow 
members to hold meetings with their customers and 
international sales agents.The companies participating 
in the Picon Pavilions are: Alphasonics, Applied 
Laser Engineering, BCS, Compact Foilers, CyanX, 
Dies Direct, Edale, FFEI, Focus Label Machinery, 
Heights (UK), Imprint Business Systems, Infigo 
Software, Magnesium Elektron, ManMat, Profoil, 
RK Print Coat Instruments, Rollem, Security Foiling, 
SF Services, Troika Systems and Victory Lighting. 
Information about each company and its focus at 
drupa is summarised below.
“The fact that we have 21 companies participating in 

the Picon Pavilions at drupa, including several for the 
first time, indicates the optimism of  UK manufacturers 
and eagerness to build their export markets,” says 
Picon Chairman, Robert Flather. “While much has 

changed in the print industry since the last show 
four years ago, there is much to be excited about and 
drupa gives our members the opportunity to exhibit 
cutting edge technology which ensures print remains 
current and competitive. It’s encouraging to see that 
many are unveiling new developments and all are 
seeking to expand their international sales by forging 
new distribution partnerships.”

DRUPA 2016

Sustainable cleaning 
solutions from Renzmann

Renzmann's presentation at drupa will focus 
on powerful cleaning and distillation systems that 
combine eco-friendliness and efficiency. Shorter 
print runs and frequent job changes mean that 
print shops have to wash greater quantities of  press 
components and accessories. That is why many of  
them are looking for more efficient ways of  cleaning 
ink-carrying press parts. At stand D39 in Hall 16, 
Renzmann, a manufacturer of  washing machines 
and distillation units for the graphic arts industry, 
will focus on optimising industrial washing processes, 
and present solutions for a ‘clean’ printing process 
as well as systems that ensure time- and cost-saving 
cleaning of  press parts.

The FlexPlateCleaner cleans and dries flexographic 
printing plates using a fast and highly automated 
process. The system comes with a patented transport 
system that allows the speed of  the plates to be 
regulated individually via a manual potentiometer. 
The contact pressure of  the washing rollers is 
automatically adjusted to the thickness of  the plate. 
After cleaning, the plates are immediately ready for 
reuse. 

The next generation of  the washing machine 
model 3400 meets the highest efficiency and safety 
requirements, for a very competitive price. The 
explosion-proof  and Atex-compliant machine cleans 
press parts, ink pans, doctor blades and buckets using 
spray pipes that oscillate around their longitudinal 
axis. Short spraying distances and a powerful pump 
ensure optimal cleaning results. The washing machine 
3400-emakes do without any accessories and wins 
additional points for its robust and maintenance-
friendly design. 

Climate and emission protection regulations make 
specific demands on cleaning processes, especially if  
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they involve solvents. The Rotomax-e 20 distillation 
unit has a distillation output  between 60 and 120 litres 
of  solvent per hour and achieves an excellent recovery 
rate of  approximately 94 per cent. By minimising the 
quantity of  highly viscous, disposable residue, the 
unit cuts both disposal and solvent costs and actively 
contributes to protecting our environment. 

DW Renzmann GmbH develops and manufactures 
industrial washing machines and solvent distillation 
units for eco-friendly and efficient cleaning of  
flexographic printing plates. With more than 40 years 
of  experience in the business, the Atex-certified 
manufacturer is a competent partner for your 
cleaning needs, especially if  they involve the removal 
of  strongly adhesive residues from press components 
and accessories. The medium-sized company located 
in Monzingen, in south-western Germany, also 
specialises in the handling of  flammable solvents and 
aggressive cleaning agents. 
 
DRUPA 2016

Massivit 1800 printer 
to premiere

Massivit 3D Printing Technologies has announced 
that it will use drupa 2016 to provide the first public 
demonstration of  the new Massivit 1800 printer. With 
a stand boasting vibrant, eye-catching 3D printed sign 
and display applications, drupa visitors can discover 
how they can utilise new 3D printing technology to 
produce unique and attention-grabbing large format 
3D displays for a wide variety of  markets. 

A super-fast large format 3D printer, the Massivit 
1800 is set to transform the way high-level marketing, 
advertising and themed projects are created; it can 
produce high quality 3D pieces up to 1.8m / 6ft high. 
Print providers seeking to dramatically extend their 
product portfolio beyond 2D pieces, now have access 
to a profitable new and unique application capability, 
and an important business differentiator to enhance 
their competitive edge and secure their future.

Avner Israeli, CEO, Massivit 3D comments, 
“Following three years of  hard work and incredible 
progress, we are very excited to demonstrate our 
system at drupa. In general, 3D print has the flexibility, 
speed and price point to unlock huge new creative 
opportunities and drive profitable growth for users, 
and that is no different for the printing industry. For 
print providers, the Massivit 1800 dramatically 

enhances the ability to create eye-catching added-
value visual communications that better engage 
target audiences.  With recent studies suggesting that 
3D advertising has five times the stopping power and 
four times the staying power of  2D advertising, it is 
clear why this is the technology for sign and display 
applications. The Massivit 1800 is the 3D printing 
solution for print providers, developed by people 
who have dedicated their careers to delivering market 
leading large format digital printing equipment.” he 
adds. 

The Massivit 1800 system is the fastest large format 
3D printer available in the market. At the heart of  
the solution is the company’s proprietary GDP (Gel 
Dispensing Printing) technology that enables instant 
solidification and high-speed printing. The printer also 
utilises techniques that allow it to print non-vertical 
walls and ceilings, without the need to produce a solid 
object or intensive support structure. So in printing 
less to achieve the same result, the Massivit 1800 is 
able to dramatically increase print speed, while also 
reducing material costs and product weight – crucial 
for additional materials handling, transportation and 
storage benefits. 

DRUPA 2016

GMG, Hybrid software on 
course to integrate

GMG, developer and supplier of  high-end colour 
management software solutions, has announced that 

The Massivit 1800 3D printer. 
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it is well on its way toward offering OpenColor color 
separation technology within Hybrid Software's Packz 
label and packaging editor and workflow. Visitors at 
drupa will see how the award-winning multichannel 
profiling software fits seamlessly within Packz.

The integration with GMG OpenColor will allow 
Packz to use the most accurate colour profiles 
available, allowing Packz to use the colour conversion 
within its PDF editor to assure the most accurate 
transformations. This is particularly useful if  the 
number of  ink units are changed, or if  the printer 
wants the most consistent representation of  their 
brand colors.

Packz, from Hybrid Software, is the only professional 
editor for labels and packaging prepress that works 
entirely in the native PDF environment. Files are 
never converted, normalised, or ‘imported’ into an 
intermediate format, but instead are edited directly as 
PDF files using Hybrid’s own PDF library, which was 
developed specifically for the demanding prepress 
requirements of  labels and packaging. Packz contains 
a complete set of  prepress-, editing- and quality 
assurance-functions, such as trapping, separation 
handling, barcode creation and recognition, dynamic 
creation of  info panels, object based screening and 
many more. 

With its modern 64-bit architecture, running under 
OS-X and Windows, the native PDF-Editor ensures 
maximum performance and usability.  

Integrating GMG OpenColor with Packz, it is 
possible to use any GMG OpenColor proofing 
profile to create a GMG OpenColor separation 
profile directly into the PDF editor. 

The benefit is that only one set of  accurate 
fingerprint characterisation data is required. For 
example, if  a print designer sends a 12-color job that 
will be transformed to an extended colour gamut job, 
the output conversion will be created directly from 
the supplied GMG profile. 

Packz has ability to colour convert the entire 
file—or object by object or individual colours. The 
Packz engine does the conversion, but with the 
GMG profiling technology, using the dynamic data 
provided by GMG OpenColor. If  a printer is already 
using GMG OpenColor to create colour data for 
proofing, then GMG separations and the integration 
with PACKZ will be an easy, logical step to assure 
accurate colour.

DRUPA 2016

HP expands commercial 
printing fleet

HP Inc has introduced five HP Indigo digital presses, 
three HP PageWide Web Presses, and innovative 
cross-platform enhancements in quality, productivity, 
versatility and colour. 

Representing the most significant HP Indigo 
Liquid Electrophotography (LEP) technology 
breakthroughs in 20 years, the new HP Indigo 
portfolio includes three sheet-fed presses, the HP 
Indigo 12000, 7900 and 5900 digital presses, the 
oversize B1-format duplex HP Indigo 50000 
Digital Press, the HP Indigo WS6800p Digital 
Press for photo specialty applications as well as 
an improved HP Indigo 20000 Digital Press, now 
equipped for commercial applications.  The new and 
enhanced presses build on the proven success of  the 
HP Indigo platforms announced at drupa 2012.

Expanding the High Definition Nozzle Architecture 
(HDNA) technology-powered HP PageWide 
Web Press portfolio, the new HP PageWide 
Web Presses T490 HD, T490M HD and T240 
HD provide customers increased print quality and 
higher productivity than previously possible leading 
PSPs to transfer more high-value commercial print 
applications from offset to inkjet.

The new HP Indigo portfolio features cross-plat-
form innovations that reinvent general commercial 
printing (GCP) for PSPs, including: a new benchmark 
in print quality, exceeding offset quality with integrated 
hardware, supplies and software innovations, 
including specialised print quality modes, to increase 
print sharpness and smoothness; new High Definition 
Laser Array (HDLA) technology doubles print 
resolution to provide even higher print quality than 
before; improved colour accuracy and consistency 
leveraging automated colour management tools, such 
as an inline spectrophotometer, to meet the most 
stringent standards and turn color management into 
a competitive advantage; vibrant new application 
possibilities, enabled by new HP Indigo ElectroInks, 
an expanded media range, including synthetic, 
metalised, canvas, black and coloured substrates 
up to 550 micron, and excellent ink adhesion with 
the on-press HP Indigo ElectroInk Digital Primer. 
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Additionally, HP SmartStream Mosaic 3.0, the next 
evolution of  the revolutionary hyper-customization 
software offers new colour-shuffling capabilities, 
expanding design options. Advancing inkjet printing 
from niche applications to mainstream commercial 
print, HP PageWide Web Presses are suitable for an 
increasing range of  high-volume, offset-quality print 
applications, including color trade books, journals, 
retail catalogs, brochures and marketing collateral.
The new HP Indigo portfolio will begin shipping 
in the second half  of  2016, and new HP Indigo 
features are expected to be available as optional field 
upgrades in 2016. New High Definition Laser Array 
(HDLA) technology for the HP Indigo 12000 Digital 
Press will be available in 2017. 

The new HP PageWide Web Presses will be 
commercially available in 2016. Current duplex color 
HP PageWide Web Press customers can upgrade 
to the new technology in 2016.All of  the new HP 
Indigo digital presses and HP PageWide Web Presses 
offer HP PrintOS connectivity to improve print 
production management. 

HP PrintOS is expected to be available for 
customers on May 31, 2016. HP will demonstrate 
the new solutions at drupa. Visit the HP drupa 2016 
online press kit for more information.
 
DRUPA 2016

Enhanced version 
of HP Indigo 8000 

HP has announced launch of  the HP Indigo 8000 
Digital Press, a productive digital narrow web press 
offering end-to-end label production at double the 
speed previously available. HP has also announced 
upgrades for the HP Indigo 20000 and 30000 Digital 

Presses as well as new ink and substrate options, 
offering converters and brands unmatched application 
possibilities at faster speeds.

Setting a new productivity benchmark in digital 
narrow web printing, the HP Indigo 8000 Digital 
Press offers high-volume converters end-to-end label 
production at doubled speeds up to 80 meters per 
minute or 262 feet per minute. 

Working in-line or off-line with an ABG Fast 
Track semi-rotary die cut unit, the press provides 
an efficient all-digital workflow as well as real-time 
quality assurance, using AVT inspection technology. 

The HP Indigo 8000, WS6800 and 20000 Digital 
Presses support HP Indigo ElectroInk Premium 
White, a versatile new ink that helps converters 
deliver a wider range of  opacity levels. Additionally, 
the HP Indigo 8000, WS6800 and 20000 Digital 
Presses feature a new colour automation package 
that perfects colour accuracy, consistency and 
repeatability, enabling converters to reach any brand 
color in minutes.

The HP Indigo 20000 Digital Press now features 
an upgrade package that enables: compatibility with 
new substrates, such as polyethylene and stretchable 
materials, for a wider range of  high-volume flexible 
packaging, shrink sleeve, and in-mold and pressure-
sensitive label applications, including lids and laminated 
tubes; new colour capabilities, allowing advanced 
colour matching and colour consistency across jobs, 
presses and sites; faster turnarounds than previously 
possible with HP Indigo Pack Ready Lamination, 
which eliminates cure time, enabling immediate time 
to market; support for the new HP Indigo ElectroInk 
Premium White in high-concentration 20-kilogram 
ink pails for industrial-scale productivity; and 
optimised converting solutions from Comexi, AB 
Graphics,Karville and other partners provide faster 
near-line and in-line finishing as well as reduced waste 
and shorter setup times. The HP Indigo 8000 Digital 

The HP Indigo 12000 Digital Press, part of  the new HP Indigo 
portfolio. 

HP Indigo 8000 Digital Press, the industry’s most productive digital 
narrow web press.
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Press and the HP Indigo WS6800, 20000 and 30000 
Digital Press upgrades will be commercially available 
in 2016. All HP Indigo digital presses offer HP 
PrintOS connectivity, allowing customers to monitor 
print status remotely as well as track and improve 
production performance over time. HP PrintOS is 
expected to be available for customers on May 31, 
2016. HP will demonstrate the new solutions in            
Hall 17 at drupa.

DRUPA 2016 

Cron focus on offset 
printing

Cron has taken on more stand space at drupa to 
accommodate several new products as it continues 
to expand its product portfolio from its original CtP-
centric foundations. Once its CTP products were 
established, the company diversified to take on the 
broader issue of  retaining offset competitiveness 
against the growth of  digital print. The response 
was the opening of  a high-tech plant for lower-
cost, precision plate production, a focus on CtP 
automation from plate-loading to quality-controlled 
processing and the creation of  colour management 
links to the actual press run. 

At drupa, Cron will advance these concepts further 
with a series of  new products which will have positive 
impact for all offset printers from two-page to VLF.
"CRON has set itself  the ambitious target of  being 

the ‘guardian angel' of  offset. This will continue to 
excel in volume print but also has much more potential 
in short runs," says Mike Xiang, founder and CEO. 

"We are working towards the ultimate and perfect 
solution: eco-friendly, high quality, economic returns, 
simplicity of  operation and faster turnarounds.

The Cron stand, located in a prominent position 
at the front of  Hall 5, will run live demonstrations 
incorporating the benefits of  each element of  its 
integrated approach to offset competitiveness.

DRUPA 2016 

Improved products from 
Digital Information

Digital Information will be unveiling improvements 
to its existing InkZone Ink Presets and Closed Loop 
solutions, the DJet, and SpectroPocket for Android 

at drupa in Hall 8B, Stand C07. The world premiere 
of  the all-new Phoenix, an imaging system for screen, 
flexographic, letterpress, and offset printing will take 
place in their booth during the show.

Digital Information celebrates more than 3000 offset 
press connections worldwide of  InkZone, their JDF-
based preset and closed-loop colour control system 
with the launch of  InkZone 8. InkZone 8 features 
a newly developed user interface, full compatibility 
with Windows 10, document-oriented database, and 
wet-dry measurements in cooperation with all known 
colour scanning instruments.

Also in the booth, there will be Djet, a digital front/
back printing system up to 43 inches wide (1076 
millimeters). The system operates from roll to cut 
sheet and is suitable for imposition proof-printing 
and small print runs in paper formats up to B0. The 
SpectroPocket for Android is the world's first smart 
phone system for measuring individual colour patches 
on a wide variety of  substrates. The measurement 
data can be displayed on mobile Android devices 
such as smartphones or tablets.

International retrofit 
orders for ABB

ABB has announced two new orders for its modular 
retrofit solutions for newspaper printing. The orders 
come from the Rhein-Neckar-Zeitung in Heidelberg, 
Germany, and New Straits Times in Malaysia. The 
order from New Straits Times is for new control 
systems on 12 of  their MEG reel-stands at their 
Shah Alamprinting site just outside Kuala Lumpur. 
The new reelstand controls will be integrated with 
the original ABB DP800-based press control system 
on the KBA Commander presses. The order from 
the Rhein-Neckar-Zeitung is for two further phases 
of  a step-by-step retrofitting of  the press control 
systems on their Wifag OF790 press line consisting 
of  two stacked pairs of  10 cylinder printing units and 
two folders.
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Manoramaonline attracts 
over 10 m users

Manoramaonline has added one more million readers to 
cross the 10 million unique-users-in-a-month mark. The 
key feature in the growth is the success of  the English 
Portal Onmanorama, which amassed one million unique 
visitors to the site. 

Onmanorama offers Kerala News, Daily Newsletter, 
News Podcast for Children, National and International 
News, Movie Reviews, Features, Opinion Pieces, Lifestyle 
Stories, Fashion Trends, Beauty Tips, Weekly One 
Minute Video Wraps, Slide Shows, Food Videos, Recipes, 
Travelogues, Places in Kerala and more.  

Manoramaonline's local news site, Chuttuvattom, also 
reported a 45 per cent monthly growth in users. The 
site bagged the Internet and Mobile Association of  
India (IAMAI) Award for the Best Regional Website in 
February.  

             (Courtesy: exchange4media.com)

European Digital Media Award 
winners named

The 2016 entries for WAN-IFRA's European Digital 
Media Awards read like a who's who of  industry leaders 
with each project setting the bar even higher for next year's 
interactive narratives. This year's winners were announced 
on 20 April, as part of  the first day of  WAN-IFRA's 
Digital Media Europe conference in Vienna. Here are the 
winners:

Best News Website
Perennial star performer Guardian News and Media was 

singled out for particular mention as it continues to ride 
a wave of  breaking big stories in innovative ways. Judges 
described its content as “stunning examples of  intelligent, 
responsive, audience-centred design” and singled out 
The Counted for its “high impact visual journalism”. 
Sweden's Kvällstidningen Expressen impressed the judges 
with its Why the Beggars Come, which was described 
as “outstanding public interest journalism pushing the 
boundaries of  online storytelling”. This was also the year 
when the pure players made their mark with both Politico 
and Quartz among the finalists and when it came to 
selecting the best of  the best the judges went with Quartz 

for being “visually appealing, full of  information” 
and for the impact of  its headlines.

Best Entertainment & Lifestyle Website
Bayern 3D’s winning ways were born out of  a bid 

for independence from both the radio programme 
that it developed from, and the corporate image of  
Bayerischer Rundfunk. Aiming to be visually distinct 
and instantly recognisable it opts for a bold flexible tile 
layout and clearly impressed the judges who describe 
it as having; “Great visuals, easy navigation via images 
(which we know users like, especially young ones)... 
very upbeat, full of  energy and a visual treat.” Leva & 
Bo, by Sweden's Kvällstidningen Expressen also got 
a special mention for its bold breezy visuals, notable 
use of  photos and catchy sans serif  headlines that 
bring to life the lifestyle site's mix of  information 
snacking and long reads. It's an approach that has 
seen engagement soar and page-views double.

Best Use of  Online Video
Despite powerful competition from BBC News' 

Visual Journalism team (Life in a town called Mongo), 
and the powerfully immersive audio of  Volkskrant's 
Klimaatverandering (Climate change) project, it 
was the Guardian News and Media that emerged 
triumphant. Building the Bomb, the story of  the US 
development of  nuclear weapons at the Nevada test 
site is an explosive long read with immersive video 
and audio material carefully intertwined throughout 
the interactive narrative. The deciding factor for 
the judges was the way the Guradian News and 
Media not only mixed visuals and text but "the great 
interweaving of  historic and contemporary vision”.

Best Data Visualisation Project
The BBC News Visual Journalism Team (1) won 

the judges over with their calculator of  ‘how long 
it would take to earn a footballer’s salary’. “Clean, 
fast, and interesting” was the verdict of  a panel 
as delighted by the data presentation as they were 
dismayed about how little they earned by comparison 
with Ronaldo. Verdens Gang came in as runner-up 
with The Norwegian Victims of  WW II – a project 
that took on the immense task of  documenting the 
nearly 12000 lives lost without at any point drowning 
the user in data. The judges concluded that not only 
was it “spectacular,” but it was also a “huge project 
of  great historical value”.
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Best News Mobile Service
FAZ - Frankfurter Allgemeine Zeitung can be 

delighted to come away as the winner with the News 
App FAZ Der Tag. Despite strong competition from 
ABC Mobile Web of  Spain and the UK's Guardian 
News and Media, it was FAZ that came top of  the 
leader board due to “the exceptionally smart approach 
to collaborative, research-led design”.

Best Entertainment and Lifestyle Mobile 
Service
“Life is too short for boring television,” according 

to Norway's Dagbladet and the jury had to agree with 
the newspaper's SE TV Guide app a clear winner for 
a young audience looking not just for listings, but for 
suggestions about what to watch.

Best in Tablet Publishing
Another category that goes from strength to 

strength every year; the shoot-out for tablets proved 
to be one of  the closest with Die Welt Edition Digitale 
Zeitung just edging out Marca Plus from Unidad 
Editorial. Die Welt Edition won particular praise for 
the way that its design “speaks the language of  the 
rest of  Die Welt” making a great extension of  the 
brand while Marca Plus was praised for its magazine-
influenced approach with mobile extensions and, in 
the words of  one sporting judge: “A great product 
much appreciated by those sports fans.”

Best Reader Engagement
Excelling is exactly what the BBC News Visual 

Journalism Team is noted for and its coverage of  
the UK General Election was judged to have set 
the standard with its thoughtful use of  different 
technologies and blend of  visuals and data. As one 
judge put it: “Technically impeccable. Few things 
impress me, but this one does.” The BBC's victory 
wasn't easy thanks to impressive competition from 
Kvällstidningen Expressen (on a roll in this year's 
awards) with #couragetoshare – a powerful and 
taboo-tackling project about mental illness and youth 
that struck judges with its “heart bleeding honesty” 
and its excellent combination with social media. 
Nor did the established names have it all their own 
way since hot on the heels as runner up came a less 
familiar Israeli company, Playbuzz, with its slick foray 
into new storytelling technology. 

Best New Product
CNN's Gulf  War roots mean it is better known for 

hard news, but it is CNN Style, from its London and 
Paris offices that won the award in the new product 
category. The product was singled out as a great 
extension of  the CNN brand and “a great revival of  
the Elsa Klensch Style”. It was not alone, however, as 
the judges marks put it on equal footing with another 
FAZ (Frankfurter Allgemeine Zeitung)'s Der Tag app. 
The next runner ups were also absolutely neck and 
neck as fellow Nordics Verdens Gang of  Norway 
and Kvällstidningen Expressen of  Sweden received 
particular praise for The Wave, and News TV of  the 
Furure, respectively.

Best Digital Advertising Campaign
Although Verdens Gang had the distinction of  

coming both second and third with the VH 70th 
Anniversary, and The Wave respectively, it was 
Quartz that won its second prize of  the awards with 
the Quartz/GE World in Motion campaign. The 
campaign, based around an interactive globe with 
which to explore the next industrial era managed to 
harvest an average engagement time of  over eight 
minutes per user and led one judge to describe it 
simply as “brilliant.”

Women in News initiative 
expands

The Women in News (WIN) initiative, WAN-IFRA’s 
editorial leadership programme for women working 
in media, formally expanded to MENA (Middle East 
and North Africa Region) last week. Journalists and 
editors from Palestine, Lebanon, Jordan and Egypt 
gathered in Alexandria for a week-long newsroom 
leadership and media management workshop series. 
WIN is in its sixth year but this is the first time it has 
brought together women from the MENA region. 
The goal of  the project, organised by the World 
Association of  Newspapers and News Publishers 
(WAN-IFRA), and supported by the Swedish 
International Development Cooperation Agency 
(Sida) is to help women media professionals, who 
are under-represented in top management positions, 
to excel in their careers. “We are excited about the 
possibilities of  encouraging more women leaders 
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in the newsroom”, said Alison Meston, director of  
capacity building for Women in News. “Women in 
the newsroom must be part of  the journey towards 
building sustainable media business models, a vital 
ingredient for press freedom and our ability to do 
our jobs as journalists.” Participants, who underwent 
a comprehensive application process to join the 
programme, heard from Fatemah Farag, founder and 
director of  Welad Elbalad Media Services. “Those 
of  us in the news media industry must find ways of  
ensuring we promote women in the newsroom and 
in doing so, ensure our female audiences are also 
represented in our storytelling.”

WIN MENA has partnered with the Media 
Development Centre from Birziet University, 
Palestine, frayintermedia and the Swedalex Centre in 
Alexandria to deliver a media management programme 
that includes topics such as change management, 
newsroom leadership, HR and financial management. 
Participants also receive training on reducing gender 
bias in the news, as well as social impact reporting. 
In addition to workshops, participants benefit from 
one-on-one coaching to create 3-to-5 year Career 
Roadmaps, and themselves become mentors to 
future leaders within their communities, all while 
taking part in national networking events. In future 
years, participants will engage in media exchanges and 
regional networking events. The Women in News: 
Gender and Media Freedom Strategy is a four-year 
initiative that will run until June 2019.                               

OgilvyOne's anti child-labour 
campaign attracts attention 

A twitter campaign aimed at raising awareness 
for the growing problem of  child labour has managed 
to gain worldwide traction. The campaign launched by 
Reliance General Insurance and children's rights NGO 
Child Rights and You (CRY) uses the hashtag don't 
employ little ones and urges twitter users to tweet 
whatever they ordinarily would, but using only all caps. 
And hence avoiding the usage of  'little ones'.  There 
are 5.7 million Indian child workers aged between 
five and 17, out of  168 million globally, according to 
the International Labour Organization.  More than 
half  the Indian children work in agriculture, toiling 
in cotton, sugarcane and rice paddy fields, and over 
a quarter in manufacturing, embroidering clothes, 
weaving carpets or making matchsticks. Children also 

work in restaurants and hotels, and in middle-class 
homes. The campaign was created by digital agency 
OgilvyOne Worldwide. 

    (Courtesy: exchange4media.com)

New editors at India Today
India Today has appointed Rajesh Jha and Kai 

Friese as managing editors while Bandeep Singh has 
joined the group as photo editor. Nilanjan Das will 
be the new creative editor. Jha brings 25 years of  
rich experience in both digital and print journalism. 
His previous assignment was executive editor, Catch 
News. He has been with Open Magazine, Ananda 
Bazar Patrika Group, Indian Express, Outlook Money, 
Business Standard and Amrita Bazar Patrika. Friese 
began his career in journalism with India Today in 1993 
and served as editor for Outlook Group magazines, 
The India Magazine, and Man's World. Singh, too, is 
rejoining the India Today Group, from the ABP 
Group where he was working as photo editor for 
Fortune India Magazine. Das has served as creative 
director at Fortune, Time and Open.

     (Courtesy: exchange4media.com)

Varghese Chandy is VP, 
Manorama 

Malayala Manorama has elevated Varghese Chandy 
as vice-president of  the publication. Prior to this he 
was working as senior general manager. Chandy has 
served as a member of  the technical committee at 
The Readership Studies Council of  India and has 
also worked as the chairman, Working Group of  the 
National Readership Survey.

    (Courtesy: exchange4media.com)

Menaka Doshi is managing 
editor, Bloomberg 

Senior journalist Menaka Doshi has joined 
Bloomberg as managing editor. Doshi is a media 
veteran with 20 years of  experience. Before joining 
Quint Bloomberg, she was associated with Network 
18’s business channel CNBC as executive editor. She 
was also one of  the prominent anchors on CNBC. 
Quintillion Media is a news portal founded by media 
veteran Raghav Bahl last year.

     (Courtesy: exchange4media.com)
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Anirban Bagchi is sales head, 
inext

inext, the urban broadsheet publication from the 
house of  Jagran Prakashan, has brought on board 
Anirban Bagchi to head its National Corporate Sales 
function. 

He would be based out of  Jagran's corporate office 
in New Delhi and report to the COO & editor of  inext, 
Alok Sanwal. Bagchi has 17 years of  rich experience in 
the media and entertainment industry across various 
categories with core functional expertise in sales and 
marketing. He was earlier VP – Sales (North & East) 
for Mid-Day.

    (Courtesy: exchange4media.com)

Telugu blogger wins award
In 2005, when Aruna Gali, co-founder of  Vikasa 

Dhatri, launched her web-portal, she never expected 
it to reach out to a large audience. Eleven years 
down the line, the medium has not only led her to 
connect with diverse crowds, but also earned her the 
highly-coveted Laadli Media and Advertising Award 
for Gender Sensitivity 2014-2015. Her Telugu blog 
Vivakshaku Mugimpu Palakaali was selected as the 
best blog under the web category for bringing to the 
fore core issues faced by women in the agriculture 
sector. 

Apart from dealing with themes, ‘Create a better 
world, Beware of  anti-ragging act, domestic violence 
against women, sanitation matters, environmental 
issues, in English and Telugu, the blog also offers 
free downloads of  e-books. “We conduct workshops 
in schools and colleges and encourage students to 
generate ideas on waste management and environment 
conservation. 

Incorporating games, radio activities and storytelling 
sessions, we try to bring about attitudinal change 
among young minds, making it easy for them to absorb, 
internalise the content and pass it on,” explains Gali 
who has won the National Human Rights Champion 
Award and Best Performing Project Officer Award 
for promoting environment education.  

    Courtesy: The Hindu)

RSCI to increase sample size by 
40 pc

The much awaited Indian Readership Survey will 
be released in January 2017; the announcement was 
made by the Readership Studies Council of  India 
(RSCI) recently.  The Media Research User Council 
announced that the 2016 IRS data woulod be released 
by January next year, followed by regular quarterly 
updates. The survey has increased its sample size by 
40 per cent at an all-India level, targeting a total of  
3.30 lakh respondents, across 91 individual districts 
and 101 district clusters. The research body is 
looking to come up with an error-free report and 
avoid circumstances like last survey. IRS is a credible 
measurement system and publishers are still judged 
by the advertisers on this survey.

    (Courtesy: exchange4media.com)

National Geographic Kids 
launched

MM Publications has partnered with National 
Geographic to launch the Indian edition of  National 
Geographic Kids Magazine in India. The edition 
debuts with the April 2016 issue. The magazine 
will be available monthly on newsstands and by 
subscription. It will be priced at Rs 50. A 12-month 
annual subscription will cost Rs 500 and a 24-month 
one Rs 900.

Aimed at children ages 6-12, National Geographic 
Kids is a photo-driven publication that inspires young 
adventurers to explore the world around them. Each 
month, the magazine will feature colourful stories 
about animals, people and places, interspersed with 
fun puzzles, facts and figures. It will also include: 
Weird but True, Wild Vacation and Amazing Animals. 
The Indian edition will have a similar look as the 
International one. National Geographic Kids launched 
in the United States in 1975 as National Geographic 
World Magazine. The Indian edition is the 18th 
overseas edition of  the magazine. National Geographic 
Kids has a worldwide circulation of  approximately 1.6 
million.

     (Courtesy: exchange4media.com)
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May

June

May 13-14, organised by WAN-IFRA 
in New Delhi: Editorial Leaders – 
Creating Engaging Stories. More 
details from vijayalakshmi.murali@
wan-ifra.org

May 19, organised by FESPA 
in Mexico City: Print Mexico 
Congress 2016. More details at 
FESPA website 

May 22-24, organised by INMA, in 
London: INMA World Congress/ 
INMA Global Media Awards. 
More details at www.inma.org/
worldcongress

May 26-27, organised by WAN-
IFRA in New Delhi: Editorial 
Leaders – Writing for the Web. 
More details from vijayalakshmi.
murali@wan-ifra.org

June 8-9, organised by WAN-
IFRA in Hyderabad: Training on 
Photojournalism. More details 
from vijayalakshmi.murali@wan-ifra.
org

June 12-14, organised by WAN-
IFRA, in Cartagena, Columbia: 68th 
World News Media Congress/ 
23rd World Editors Forum/ 26th 
World Advertising Forum. More 
information from christin.herger@
wan-ifra.org

June 17, organised by INMA, in 
Amsterdam: INMA Ideas Day on 
Audience Development. More 
details on INMA website

July 14-16, organised by WAN-
IFRA in Kuala Lumpur: Audience 
Intelligence. More details from 
gilles.demptos@wan-ifra.org

July

August 18-20, organised by FESPA 
in Mexico City: FESPA Mexico 
2016. For more information visit 
http://mexico.fespa.com/en/

August 23-24, organised by 
INMA, in Sao Paulo, Brazil: INMA 
International News Media 
Conference. More details from 
michelle.milane@inma.org

August 30-31, organised by INMA, 
in New Delhi: INMA South Asia 
Media Conference. More details 
on INMA website

August

May 31-June 10, organised by 
Messe Dusseldorf, in Dusseldorf, 
Germany: drupa 2016: Touch the 
Future. More details at http://www.
drupa.com/

2016
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Yes, digital publishing is here to stay

Tablets might still be a niche market in India, but they are a rapidly growing and promising 
new media channel for newspaper publishers. Digital publishing to tablets is another step 
in the ongoing evolution of the media industry. This change forces publishers to define 
an effective multi-channel publishing strategy, enabling them to effortlessly address any 
channel and to monetise new channels such as tablets successfully. A special report by 
Stefan Horst
                                               
                    >>> more

Dinamalar surges forward on the new media front

A 60-year-old newspaper has adapted and moved with the times, and moved quickly.  Its 
Web site attracts more than two million unique visitors and more than 190 million page 
views a month; its iPhone, iPod and iPad applications have recorded a substantial number 
of downloads and page views, with various apps being made available on the Android 
platform as well. All run and managed by a small team that is highly focused on delivering 
value to users as well as clients, and it has paid off well. Sashi Nair reports on the Dinamalar 
new media success story
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PERFORMANCE, PROGRESS, VALUE
Well, that’s the official Ferag motto for drupa 2016. And it may well be the credo of many others displaying at drupa. 
However, it will be this motto that will drive live presentations at the Ferag stand. The one2out line, a Ferag innovation, will 
be presented to the world for the first time in Düsseldorf. Visitors can expect to see a modular, expandable installation, a 
clever pre-collecting process for advertising products that are merged from two different production strands (as in picture 
above). You can read all the details about this and Ferag’s extended inserting systems on page 35.


